Tourism Agenda
March 215, 2025 9:00 AM Rm 250

To View Meeting Live go to:
https://www.youtube.com/channel/UCjwHFIoW13M224Sq\VVU95I1fg

1. Call Meeting to Order

2. Roll Call

3. Motion to approve remote attendance pursuant to Resolution #23-53

4. Approval of Previous Meeting Minutes

5. BUDGET 2024-2025 -Review Current Bill Report to Monthly Report - Approval of Bills

Tourism Funding Request
Marseilles Renaissance Fair - Rack Card, Billboard, Social Media
Streator Fest — Rack Card, Billboard, Social Media
AMOA Event — Rack Card, Billboard, Social Media
Postcard Campaign — Other
Market on Mill — Rack Card, Billboard, Social Media
Ottawa Family Pride Fest — Rack Card, Billboard, Social Media
Pluto Fest - Rack Card, Billboard, Social Media
Summer Fun Fest - Rack Card and Social Media
Mendota Sweet Corn Festival - Rack Card, Billboard, Social Media
Hegeler Carus Mansion - Rack Card, Billboard, Social Media
Streator Food Truck Festival - Rack Card, Billboard, Social Media
WAQO - Fall Movie Night - Rack Card, Billboard, Social Media
WAO — Winter Wonderland - Rack Card, Billboard, Social Media
WAO — Scarecrow Harvest - Rack Card, Billboard, Social Media
WAO — Summer Fun Fest Kick off Party - Billboard, Social Media
I&M Canal - Bike Rental - Rack Card, Billboard, Social Media
I&M Canal — Boat Rides - Rack Card, Billboard, Social Media
I&M Canal — LaSalle Marketing — Other
Heritage Corridor — Starved Rock Summer - Rack Card, Billboard, Social Media and other

New Business
Tourism Brochure and Cover

Old Business
Development of Trails and Parking at the newly acquired land
Visitor Guide Distribution Update
E-Blast approval
Facebook and Instagram Updates
LaSalle County Tourism Guidelines

o

Citizen Comment
Coalition Update
8. Heritage Corridor Update

~

9. Senate and House Bills
10. Adjourn Meeting
Next Tourism meeting will be Monday April 215, 2025



https://www.youtube.com/channel/UCjwHFIoW13M224SgVU95Ifg

TOURISM MEETING

A Meeting of the Tourism Committee was held on March 21, 2025 at 9:00am in rm 250 with the following

members present:

Per Diem

Cathy Owens
Doug Stockley
Ronald Blue
William Brown
Brian Dose

Ali Braboy

Non-Members/Visitors Present:

Kate Gillmann
Matthew Klein
Ryan Searl

Tom Miller

Tom Shores
Laura Walker
Michelle Sqiatek
Christine Donahue
Sam Setchell
Tara Bedei

Kerry Von Ruden
Jean McGinnis
Tom Walsh

Mileage Members Absent:
Jill Bernal
Cathy Owens
Doug Stockley
Ronald Blue
William Brown
Ali Braboy
Heritage Corridor Ana Koval
Reelcreative Curt Bedei
Shaw Media Don Jensen
Tom Miller Jamie Turczyn
AMOA Lyndshey Hguyen
Hegler Carus Rylan Conmy
Citizen Abby Kukowski
Rock and Soul David Reed
Mendota Kathy Kocher
Streator Joe Richard
Streator Michelle White
Effect TV Kate Tombaugh

Board Member

| & M Canal
LaSalle
Chairman
Utica
Starved Rock
Pride Fest
AMOA
Citizen

Ren Faire
Streator
Effect TV
Pocoa Poco

Motion Mr. Brown. 2" Ms. Braboy by that the minutes of the previous meeting be approved as presented.
Aye=All Nay=None Motion Carried.

Motion by Ms. Stockley 2" by Mr. Dose to approve bills $36,000.00 Aye=All Nay=None Motion Carried

Citizen Comment

Tourism Funding Request

Marseilles Renaissance Fair - Rack Card, Billboard, Social Media

Motion by Ms. Braboy 2™ by Mr. Brown to approve all three options for the Marseilles Renaissance Faire
Aye=All Nay=None Motion Carried

Streator Fest — Rack Card, Billboard, Social Media

Motion by Mr. Dose 2" by Ms. Braboy to approve all three options for the Streator Fest Aye=All Nay=None

Motion Carried

AMOA Event — Rack Card, Billboard, Social Media

Motion by Mr. Brown 2" by Ms. Braboy to approve all three options for the A Moment of Awe Aye=All

Nay=None Motion Carried



Postcard Campaign — Other
Motion by Mr. Brown 2" by Ms. Braboy to approve the $20,000.00 postcard campaign for the Village of
Utica Aye=5 Nay=1 Motion Carried

Market on Mill — Rack Card, Billboard, Social Media
Motion by Mr. Brown 2" by Ms. Braboy to approve all three options for the Market on Mill Aye=5 Nay=1
Motion Carried

Ottawa Family Pride Fest — Rack Card, Billboard, Social Media
Motion by Ms. Braboy 2" by Mr. Stockley to approve all three options for the Ottawa Price Fest Aye=4
Nay=2 Motion Carried

Pluto Fest - Rack Card, Billboard, Social Media
Motion by Mr. Dose 2" by Mr. Brown to approve all three options for the Pluto Fest Aye=All Nay=None
Motion Carried

Summer Music Fest (PocaPoco) - Rack Card and Social Media
Motion by Mr. Stockley 2" by Mr. Dose to approve the Rack Card and Social Media for the Summer Music
Fest Aye=All Nay=None Motion Carried

Mendota Sweet Corn Festival - Rack Card, Billboard, Social Media
Motion by Mr. Stockley 2" by Mr. Brown to approve all three options for the Mendota Sweet Corn Festival
Aye=All Nay=None Motion Carried

Hegeler Carus Mansion - Rack Card, Billboard, Social Media
Motion by Mr. Stockley 2" by Mr. Dose to approve all three options for the Hegeler Carus Mansion Aye=All
Nay=None Motion Carried

Streator Food Truck Festival - Rack Card, Billboard, Social Media
Motion by Mr. Stockley 2" by Ms. Brayboy to approve all three options for the Streator Food Truck Festival
Aye=All Nay=None Motion Carried

WAQ — Fall Movie Night - Rack Card, Billboard, Social Media
Motion by Mr. Stockley 2" by Ms. Braboy to approve the Social Media only for the Fall Movie Night
Aye=All Nay=None Motion Carried

WAQ — Winter Wonderland - Rack Card, Billboard, Social Media
Motion by Mr. Stockley 2™ by Ms. Braboy to approve all three options for the Winter Wonderland Aye=All
Nay=None Motion Carried

WAO — Scarecrow Harvest - Rack Card, Billboard, Social Media
Motion by Ms. Brayboy 2" by Mr. Brown to approve all three options for the Scarecrow fest Aye=All
Nay=None Motion Carried

WAQ — Summer Fun Fest Kick off Party - Billboard, Social Media
Motion by Ms. Braboy 2" by Mr. Stockley to approve all three options for the Summer Fun Fest Kick off
party Aye=All Nay=None Motion Carried

I&M Canal — Bike Rental - Rack Card, Billboard, Social Media
Motion by Ms. Braboy 2" by Mr. Stockley to approve all three options for the 1&M Canal Bike rental
Aye=All Nay=None Motion Carried

I&M Canal — Boat Rides - Rack Card, Billboard, Social Media
Motion by Mr. Braboy 2" by Mr. Stockley to approve all three options for the 1&M Canal Boat Rides
Aye=All Nay=None Motion Carried




I&M Canal — LaSalle Marketing — Other
Motion by Ms. Braboy 2" by Mr. Stockley to approve the other request for $11,490.00 Aye=All Nay=None
Motion Carried

Heritage Corridor — Starved Rock Summer - Rack Card, Billboard, Social Media and other
Motion by Ms. Braboy 2" by Mr. Brown to approve all three options and the other request for 25,000.00
Aye=All Nay=None Motion Carried

NEW BUSINESS

Tourism Brochure and Cover
Committee discussed the cover of the brochure and per vote the Canal Boat was chosen

OLD BUSINESS

Development of Trails and Parking at the newly acquired land
e No discussion

Visitor Guide Distribution
e Guide distribution is going great

E-Blast
No Discussion

Facebook and Instagram Update
e Update will be presented next month

Coalition Update
e Next meeting will be coming up

Heritage Corridor Update
e New Travel guides coming out in May

Motion Ms. Brayboy 2" by Mr. Brown that the meeting adjourn. Aye=All Nay=None Motion Carried

Minutes prepared by Amanda Myers
Note: Minutes reflect the order of the agenda and may not necessarily reflect the order of business conducted at the meeting.
** For detailed information in regards to the committee bills please review the financial information on our website**



Handouts
And
Reports



" LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

1, APPLICANT: Marseilles Tourism & Park Committea

Authorized Official; Kethy Kooher Organizer
NAME TITLE

Signature:

As an authorized official of this application, I cextify that the information given
is truo and correct to the best of my knowledge and belief.

Address: 2363 N 24th Rd

City: Marsellles County: LaSalle Zip Code: 61341

Email: akkosher@mtco.com Phone: (815) 993.2408

FEIN #: F9995-503807

2. IS THIS A NOT-FOR-PROFIT ORGANIZATION? YES DN()
IF YES, please attach/enclose a copy of the State of Illinois not-for-profit certificate

3. PROJECT TITLE; Marselles Renalssance Falre

Anticipated Start and Completion Dates:

Trom: Sat. Septomber 13th, 2026 To: Sat September 13th, 2025

4. REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding

option(s) pertaining to your request:

OPTION A RACK CARDS - Designed, Printed and Distributed

COST/VALUE: $1700 _
Includes standard (LaSaile County event card template) rack card design by CTM, printed by CTM
printer, and 5K cards distributed through CTM distribution. You.can choose 5K - 10K or 15K

cards will be returned to the event to the address listed above (Please circle one)

Rack Cards are printed on the 1* and 15" of each month

CTM Placement includes two months at the following locations;

Chicago Attraction Network (inc Navy Pier) 20 locations.

Notthwest Illinois Hotel Network 24 locations

180/88 Hotel Network 25 locations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card. The
card will be designed and submitted back to applicant for approval prior to printing,

[E]OPTION B TWO-WEEK ELECTRONIC BILLBOARD — Designed and Posted
COST/VALUE: $725 |

Includes standard design and posting of electronic billboard along the I-80/I-55 interstate for two-
week period, Billboard placements are made on a first-come fitst-served basis, Please indicate your
two-week billboard placement preference:

1% Auguest 31 to Sept 12th, 2025 2nd September 4 th to Sept. 12th, 2026

Must submit a minimum of two horizontal pictures and three to six words of copy for the billboard,
All billboards will point back to the enjoylasallecounty,com website.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

OPTION C SOCIAL MEDIA/FB CAMPAIGN - Designed, placement, & $250 ads,

COST/VALUE: $350

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed:
August 25th to September 12th, 2026 3
Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to applicant for approval prior to publishing.
Vendor will provide a report of ad reach/traction upon campaign completion. _

\\\\'\\‘\\\\\\\\\\\\\\\'\'\\\\'\\'\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\‘\\\\'\‘\\\\\\\\\\\\\\\\\\\‘

. OTHER PROJECT (not a new and/or returning event),
Must complete remaining questionnaire,

Amount Requested from Tourism:

Estimated Total Marketing Cost of Project:
(based on bids and itemized budget)

5. ITEMIZED MAKETING BUDGET ONLY: Applicant must provide the below
information from the lowest bids (if applicable).

6. List the items that LaSalle County will be funding:

VENDOR DESCRIPTION OF SERVICES ITEMIZED COST

Please note: If an event is canceled please notify Tourism@lasallecountyil.gov immediately.
If rack cards were requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




86

LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

DESCRIPTION OF PROJECT: Describe in detail the work to be performed and the
need for the project. This Information must include a description of the event, attraction

or area being promoted; the number of brochures to_be printed and/or the service
placements (coverage maps, distribution, ete.)

Displaying King & Queen Era. Food, fun and Entertainment.
Era type crafters & demonstrators,

DISTRIBUTION: Describe how and where printed material will be distributed or the
geographic location of the audience for other projects (e.g. radio, television, newspaper,
billboards). Include ad dates,

Ar?aI and out of area resturants. Campgrounds, business places. Hotels and
motels.
Grocery stores. And place else we can think of.

IMPACT OF PROJECT: Describe the economic impact of this project and how the
project will encourage visitors to visit LaSalle County and generate overnight stays,

This will be our 10th Faire and has been very well atttended. Faire goers come from
quite a distance to
visit this Faire.

ANTICIPATED RESULTS: Describe the results of the project that will be accomplished
and the evaluation method used in their determination. Emphasis should be placed on
quantifiable measures as the method used will be considered during the application
review process and the applicant must have verified results available on request,

tﬁ\' grl'_gegt way to show case this area. People have traveled a few hours away to visit
is Faire.

SOURCE OF LOCAL FUNDS: List the source and amount of funding for each of the
applying organizations of this project. ‘

FOR OFFICE USE ONLY
MEETING DATE: ‘ APPROVED DATE:
AMOUNT REQUESTED: _ = AMOUNT APPROVED:;
COMMENTS:

DISBURSEMENT DATE:
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+ “NOT-FOR-PROFIT CERTIFICATE” ~ A current copy of the Applicant’s State of Illinois Not-For-Profit Certificate
(issued by the Illinois Secretary of State) must be submitted with the application. If this certificate was issued more than

one year prior to the present date, it will not be considered current: therefore, a copy of the applicant’s most recent
annual report filed with the Illinois Secretary of State may be submitted..A copy of the Federal Tax Return for the prior

year may also be submitted, if the Not-For-Profit Cettificate is with the primary organization.
LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

1. APPLICANT: A Moment of Awe, NFP

Authorized Official:
NAME Emily Manternach TITLE President

Signature:
As an authorized official of this application, I certify that the information given
is true and correct to the best of my knowledge and belief,

Address: 20 Royal Wood Drive

City: LaSalle County:LaSalle Zip Code: 61301 Email: informationamos

Phone: 563-920-6197 FEIN #: 99-4383011

2. IS THIS A NOT-FOR-PROFIT ORGANIZATION? YES
IF YES, please attach/enclose a copy of the State of Illinois not-for-profit certificate
See attached

3. PROJECT TITLE: AMOA events Anticipated Start and Completion Dates:

From: To: February 22, 2024 9-am to 5 pm, September 13, 2025 9 am te 5 pm and
February 28, 2026 9 am to 5 pm plus some monthly events

4. REQUESTED TOURISM MARKETING SUPPORT; Please choose (check) the funding
option(s) pertaining to your request:

OPTION A RACK CARDS - Designed, Printed and Distributed

COST/VALUE: $1700
Includes standard (LaSalle County event card template) rack card demgn by CTM, printed by CTM
printer, and 5K cards distributed through CTM You ean cheose 51— o 15K please
distribution,
cards will be returned to the event to the address listed above (Please circle
one) Rack Cards are printed on the 1 and 15™ of each month

CTM Placement includes two months at the following locations:

Chicago Attraction Network (inc Navy Pier) 20 locations

Northwest Illinois Hotel Network 24 locations

180/88 Hotel Network 25 locations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card. The
card will be designed and submitted back to applicant for approval prior to printing.




OPTION B TWO-WEEK ELECTRONIC BILLBOARD - Designed and Posted

COST/VALUE: §725 :

Includes standard design and posting of electronic billboard along the I-80/I-55 interstate for two
week period. Billboard placements ate made on a first-come first-served basis, Please indicate your
two-week billboard placement preference: 1 week before each event
lst an
Must submit a minimum of two horizontal pictures and three to six words of copy for the billboard,
All billboards will point back to the enjoylasallecounty.com website.
LASALLE, COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

OPTION C S()CIAL MEDIA/FB CAMPAIGN ~ Designed, placement, & $250 ads.

COST/VALUE: $350

Includes cost to design Facebook ad cubes to promote ovent, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed: The 2 weeks
before the events.

Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook

ads. The ads will be designed and submitted back to applicant for approval prior to publishing,
Vendor will provide a report of ad reach/traction upon campaign completion,
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OTHER PROJECT (not a new and/or returning event),
Must complete remaining questionnaire.

Amount Requested from Tourism:

Estimated Total Marketing Cost of Project:
(based on bids and itemized budget)

5. ITEMIZED MARKETING BUDGET ONLY: Applicant must provide the below
information from the lowest bids (if applicable).

6. List the items that LaSalle County will be funding:




VENDOR DESCRIPTION OF SERVICES ITEMIZED COST

Please note: If an event is canceled please notify Tourism@lasallecountyil.goy immediately. If
rack cards weré requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.
LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASEK TYPE)

5. DESCRIPTION OF PROJECT: Describe in detail the work to be performed and the
need for the project. This Information must include a description of the event,

attraction or area being promoted; the number of brochures to be printed and/or the
service placements (coverage maps, distribution, etc.)

6. DISTRIBUTION: Deseribe how and where printed material will be distributed or the
geographic location of the audience for other projects (e.g. radio, television, newspaper,
billboards). Include ad dates.

7, IMPACT OF PROJECT: Describe the economic impact of this project and how the
project will encourage visitors to visit LaSalle County and generate overnight stays.

8. ANTICIPATED RESULTS: Describe the results of the project that will be accomplished
and the evaluation method used in their determination. Emphasis should be placed on
quantifiable measures as the method used will be considered during the application
review process and the applicant must have verified results available on request.

9. SOURCE OF LOCAL FUNDS: List the source and amount of funding for each of the
applying organizations of this project.




LASALLE COUNTY TOURISM REQUEST APPLICATION
~ (PLEASE TYPE)

1, APPLICANT: Vilage of Utioa

Authorized Officidl: David Stewart ' Mayor of Utica

By 8" Mok oarer
Signature: ___ . . Maunsr
: As s anthorized officlal of this applention, [ cortlfy that theWformation given

I8 true and correot to the best of my knowledge and bellef,
Address; 248 W Canal St,

City: Utlca County: LaSalle Zip Code: 61373

Ewmail: Mayor@utica-l.gov Phone: (816) 6674111

HEEN ¢ 86-50068023

2. 1S THIS A NOT-FOR-PROFIT ORGANIZATION? [ Jves  [Mlno
IF YES, please attach/enclose a copy of the State of Ilinois not-for-profit certificate

3. PROJECT TITLE: Posteard Campeign

Anticipated Start and Completion Dates:

From: June 2026 To: November 2025

4. REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding
option(s) pertaining to your request;

[:l OPTION A RACK CARDS ~ ])esigmd, Printed and Disteibuted

COST/VALUE: $1700 _
Includes standard (LaSalle County event card template) rack catd design by CTM, printed by CTM
printet, and SK. cards distributed through CTM distribution. You can choose 5K - 10K or 15K
cards will be roturned to the event to the address listed above (Please cirele one)
Rack Cards are printed on the 1% and 15 of each month

CTM Placement includes two months at the following locations:

Chicago Atiraction Network (inc Navy Pler) 20 locations

Northwest Illinofs Hotel Network 24 locations

180/88 Hotel Network 25 Jocations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card, The
card will be designed and submitted back to applicant for apptoval prior to printing,

[:] OPTIONB TWO-WEEK ELECTRONIC BILLBOARD —Designed and Posted
COST/VALUE; $725 '
Includes standard design and posting of electronic billboard along the I-80/1-55 interstate for two-
week period. Billboard placements are made on & first-come first-served basls, Please indicate your
two-week billboard placement preference: 1

lst AL
Must submit a mintmum of two horizontal pictures and three to six words of copy for the billboard,
All billboards will point back to the enjoylasallecounty.com website,




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPL)

OP_T]ION C SOCIAL MEDIA/FB CAMPAIGN - Designed, placement, & $250 ads.

COST/VALUE: $350

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum-of two<weeks but would last as the dollars allocated.

Pleage indicate which two to four week period you would like the Facebook ads placed:

Must: submlt three to five pictures and suggested copy (no more than 10. words) for the. Facebook
ads. The ads will be designed and -submitted back to apphcant for approval priot to publishing.
Vendor will provide a report of ad reach/traction upon campaign completion.
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L] OTHER PROJECT (not a new and/or returning event),
Must complete remaining questionnaire.

Amount: Requested from Tourism; $20,000 (40%)

Estimated Total Marketing Cost of Project: $50,000
(based on bidsand itemized budget)

5. ITEMIZED MAKETING BUDGET ONLY: Applicant must provide the below
information from. the lowest bids.(if applicable):

reelereative: 15 & 30 second video clips horizontal and vertical:'$10,000

effecty: tv and digital placements ran for 8 months June 2025- November 2025

6. Llst the 1tems that La&alle County will be funding:
“VENDOR ____ DESCRIPTION OF SERVICES ) ITEMIZED COST

v elfecty TV.and dlgllal placaments ran for.6 mamhs sao 000

Please note: If anevent is canceled please notify Tourism@lasallecountyil.goy immediately.
If rack cards were requested and have been printed, designed and/or shipped beforé ar évent is
canceled the requestor shall be responsible for the invoice for printing, designing-and shipping.
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LASALLI COUNTY TOURISM REQUEST APPLICATION
(PLEASY. TYPE)

DESCRIPTION OF PROJECT: Describe in detaijl the work. to be performed and the
need for the project. This Information must include a description of the event, attraction

or area being promoted; the pumber of brochures to be printed and/or the service

placements (coverage maps, distribution, etc,)
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DISTRIBUTION: Describe how and where printed material will be distributed or the.

geographie location of the audience for other projects (e.g, radio, television, newspaper,
billboards), Include ad dates.

Qommatolals frovided to Effcly, oreated by outalde veror

Potenlial Audionse Taraotal adulls 26+, Flolraking famiiles, lnterasted n ouidaors, Restaurant

goareldinlng out, Interested In food, wine, and auoking (selact +2)

Gaography: 2 - 4 high ranking Ghlosgoland and/or Raokford zonos based on refarance, and .
audlanoe oondentralion looatad 1 haur plus outiide of Villege of Ulsa/Starved Roak Lotlge

Zone mby ba inalidad but notimlled te; Rookford, Daalb, St, Ohatles, Whaaton, MoHnty, Barringlon, Rolling Meadows, Sataumburg, Highland Park, Liberiyville, Mt
Prospant, Gunes, Beloll, Divenport, Rooklaland, Moline, &, Louls

IMPACT OF PROJECT: Describe the economic impact of this project and how the
project will encourage visitors to visit LaSalle County and generate overnight stays.

By showoasing the natural beauty, outdoor adventures, and unlgue attractions of Starved Rook &
Utlca, we drive more foot traffic Into the area, This will boost visitor spending in lodging, dining, and
retall, Increase overnight stays by highlighting multi-day experlences and strengthened regional
branding to sustain long-term toutism growth, .

ANTICIPATED RESULTS: Describe the results of the project that will be accomplished
and the evaluation method used in their determination. Emphasis should be placed on
quantifiable measures as the method used will be considered during the application
review process and the applicant must haye verified results available on request,

This tourlem oampalgn alme to incremen isitor engagomont, denohate overnlght etays, and beost suonormlo gollvlly In Lagalle Gounty, We anllolpate a siniftoant rlse in
wabslle lrafflo, an inoreage In Starvad Rook Lodge boukings, and growth In online ragsrvetions, tragked throu%h Google Anelylies and- ZIP aode daly from Fuaafa. Soamt
medla and digltal ade are axpactad lo genarats Widesproatt fmpraaalons, slrong Video endagement, and a nolloeable Inoreast In soclal media followers, wiih
performante menlitored throtigh platform inelghte, Lol businesses i Utiog should axparlanes highor oalas, MeasUred thioligh POS dats and bueiass ownor sUrveye,
The Inheater campalgn wii reaoch u hoad audlenoe, witf rsoal surveys essessing Intent to visit, Bvaluation imefhods Inalude Googls Analyiios, ad platfony raporting,
ZIP cade tracking, sales data comparlaons, and visitor survays, aneuring & oomprehenslve assassmont of saohomle Impact and relum on lhvostment for the teglon,

SOURCE OF LOCAL FUNDS: List the source and amount of fanding for each of the
applying organizations of this project,

Village of Utica: $10,000
Starved Rock Lodge: $10,000
Heritage Corridor: $10,000

FOR OFFICE USE ONLY

MEETING DATE: APPROVED DATR:

AMOQUNT REQUESTED;

COMMENTS:

e AMOUNT APPROVED:

DISBURSEMENT DATE;




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPI)

1., APPLICANT: VILAGE OF NORTH UTICA

Authorized Gfficinl: JAMIE TURCZYN ' DIRECTOR OF VILLAGE AFFAIRS
m (“\WE & TITLE
Signature: A Hs \ 4

As an nutiorized oft’fc\:’ of th’ npplicntion, T conrtify that the information given
is trwe and eorroct to il of my knowledge and beliof, -

Address: 248 W CANAL 8T

City: _UTICA ~ County: LASALLE Zip Code: 81373
Emanl DIRECTOR@UTICA-L.GOV : Phone: (816) 791-0129

FEIN #: 86-6008023

2. ISTHIS ANOT-FOR-PROFIT ORGANIZATION? YES DNO
IF YES, please attach/enclose a copy of the State of Yllinods not-for-profit certificate

3, PROJECT TITLE: MARKET ON MILL RETAIL PLAZA GRAND OPENING

Anticipated Start and Completion Dates:

Froms 5/1/25 To: ON GOING

4, REQUESTED TOURISM MARKETING SUPPORT: Please choose (chock) the funding
option(s) pertaining to your request: :

OPTION A RACK CARDS ~ Designed, Printed and Distributed

COST/VALUE: $1700
Includes standard (LaSalle County event card template) rack card design by CTM, printed by CTM
printer, and 5K cards disttibuted through CTM distribution, ¥ou can choose SK - 10K or 15K
cards will be veturned to the event to the address listed aboye (Please circle one)
Rack Caxdy ate printed on the 1% and 15% of each month

CTM Placement includes two montbs at the following locations:

Chioago Attraction Network (inc Navy Pier) 20 locations

Notthwest Illinois Hotel Network 24 locations

180/88 Hotel Network 25 locations
Must submit a suggested “mock-up” including theee to five pietutes and text for the rack card, The
card will be designed and submitted back to applicant for approval prior to printing,

OPTION B TWO-WEEK ELECTRONIC BILLBOARD —Designed and Posted
COST/VALUE: $725

Includes standard desige and posting of electronic billboard along the 1-80/1-55 interstate for two-
week period, Billboard placements ate made on a flrst-come fitst-served basis. Please indicate your
two-week billboard placement preference:

15 APRIL 13-APRIL2T 204 APRIL 20-MAY4

Must submit a minimum of two hotizontal pictures and three to six words of copy for the billboard.
All billboards will point back to the enjoylasallecounty.com website,




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

[®loPTION ¢ SOCIAL MEDIA/FE CAMPAIGN Designed, placoment, & $250 ads.

COST/VALUE: $350 : ,

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges, Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed:
APRIL 6 - MAY 4 . o
Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook
ads, The ads will be designed and submitted back to applicant for approval prior to publishing,
Vendor will provide a report of ad reach/traction upon campaign completion,

\\\\\\\\\\'\\\\\\\\\\.\\‘\\\\\\\\\'\\\'\‘\\\\\‘\\\\\‘\'\\\'\'\\\\\\\\\\\‘\'\‘\\\‘\\\\‘\\\'\'\‘\'\\\\\\\\

OTHER PROJECT (not a new and/or returning event),
Must complete remaining questionnaire,

Amount Requested from Tourism;

Estimated Total Marketing Cost of Projeot;
(based on bids and itemized budget)

5, ITEMIZED MAKETING BUDGET ONLY: 'Applicant must provide the below
information from the lowest bids (if applicable),

6. List the itens that LaSalie County will be funding:

VEl\?DOR DESCRIPTION OF SERVICES ITEMIZED COST
O

Please note: If an event is canceled please notify Tourism@lasallecountyil,gov immediately,
If tack cards were tequested and have been printed, designed and/or shipped before an event ig
canceled the requestor shall be responsible for the involee for printing, designing and shipping,




LASALLE COUNTY TOURISM REQUEST APPLICATION

(PLEASE TYPE)
1. APPLICANT: HumanKIND Initlative
Authorized Official: Dylan Gonmy President
NAME TITLE

Signature: CVooy~

As an dfiorized official of this application, 1 certity that the infoxmation given
is true and correct to the best of my knowledge and bellef.

Address: 528 Fort Street

City: Oftawa County: LaSslle Zip Code: 61350

Email: humankindinitiative@gmail.com Phone: 815-579-4041

FEIN #; 33-1308604

2. IS THIS ANOT-FOR-PROFIT ORGANIZATION? I:! YES DNO
IF YES, please attach/enclose a copy of the State of Illinois not-for-profit certificate

3, PROJECT TITLE: Ottawa Famlly Pride Fest

Anticipated Start and Completion Dates:

From: June 14, 2026 To: June 14,2026

4. REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding
option(s) pertaining to your request:

OPTION A RACK CARDS - Designed, Printed and Distributed

COST/VALUE: $1700

Includes standard (LaSalle County event card template) rack card design by CTM, printed by CTM
printer, and SK cards distributed through CTM distribution, You can choose 5K - 10K or 15K
cards will be returned to the event to the address listed above (Please eircle one)

Rack Cards are printed on the 1® and 15" of each month

CTM Placement includes two months at the following locations:

Chicago Attraction Network (inc Navy Pier) 20 locations

Northwest Illinois Hotel Network v 24 Tocations

180/88 Hotel Network , 25 locations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card. The
card will be desighed and submitted back to applicant for approval prior fo printing,

E]OPTION B TWO-WEEK ELECTRONIC BILLBOARD - Designed and Posted
COST/VALUE: $725

Includes standard design and posting of electronic billboard along the I-80/I-55 interstate for two-
week petiod. Billboard placements are made on a first-come first-served basis. Please indicate your
two-week billboard placement preference:

15 June 1st-June 14th 2rd May 26th-June 7th

Must submit a minimum of two horizontal pictures and three to six words of copy fot the billboard.
All billboards will point back to the enjoylasallecounty,com website.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

OPTION C SOCIAL MEDIA/FB CAMPAIGN - Designed, placement, & $250 ads.

COST/VALUE: $350

Includes cost to design Facebook ad cubes to pxomote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/campmgns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed:
May 18th-June 13th

Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to apphcant for approval prior to publishing,
Vendor will provide a teport of ad reach/traction upon campaign completion.

'\'\\\\\\\\\'\\'\\\\\\\\\\\\\\'\\\\\\\\\\\\\\\\\'\\\\\\\\’\\\\\‘\\'\\\\\\\\\\'\'\\\\\'\\\\\\\\\‘

OTHER PROJECT (not a new and/or returning event),
Must complete remaining questionnaire.

Amount Requested from Tourism; _

Estimated Total Marketing Cost of Project:
(based on bids and itemized budget)

5. ITEMIZED MAKETING BUDGET ONLY: Applicant must provide the below
information from the lowest bids (if applicable).

6. List the items that LaSalle County will be funding:

VENDOR DESCRIPTION OF SERVICES ITEMIZED COST

Please note; If an event is canceled please notify Tourism@lasallecountyil.gov immediately.
If rack cards were requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

5, DESCRIPTION OF PROJECT: Describe in detail the work to be performed and the
need for the project. This Information must include a deseription of the event, attraction

or area being promoted; the number of brochures to be printed and/or the service
placements (coverage maps, distribution, etc.)

The Ottawa Family Pride Fest Is going on its 4th year, and we have brought a full day of activitles every year that
all ages can en)oy. We see attendees from all over lllinols, as well as those that come from out of state, The day
fincludes over 100 vendors, music, actlvities, ete. The entira day Is a fundraiser for the nonprofit,

6. DISTRIBUTION: Describe how and where printed material will be distributed ox the
geographic location of the audience for other projects (e.g. radio, television, newspaper,
billboards). Include ad dates.

Printed matetial will be distributed throughout filinols, Including our County, the Chicagoland area, Peorla,
Springfield, and the Quad Cltles. Matkefing has always been a mix of soclal media platforms (Faceboak,
instagram, Bluesky) as well as listings on the OVC Event page, Heritage Corridor asslstance, and through the
lllinols LGBT Chamber of Commerce. We also do radio promotions and interviews, newspaper ads, and have
had a billboard sponsorad the first year. The bulk of our finallzed marketing really begins running from end of
April through the event day. . i

7. IMPACT OF PROJECT: Describe the economic impact of this project and how the
project will encourage visitors to visit LaSalle County and generate overnight stays.

This event has grown from around 4500 attendaas In year 1 to over 10,000 In 2024, and that s for a one day
event that ends at 4pm. The Ottawa Downtown maerchants have always reported phenomenal sales days during
the Pride Fest; out of state entertainers for the festival, as well as out of town guests, book hotels off of 80 and
make a weekend of It. Sinca the festival ends at 4pm, the downtown restaurants and local bars receive plenty of
foot traffic around dinner and into the evening, This has been a strong event In terms of economic value.

8. ANTICIPATED RESULTS: Describe the results of the project that will be accomplished
and the evaluation method used in their determination. Emphasis should be placed on
quantifiable measures as the method wsed will be considered during the application
review process and the applicant must have verified results available on request.

Every year, our attendance grows, 2024 hit 10,000 guests, so we expactyg eveh more this year, With our currant nonprofit
rigsion of seauring a building In Ottawa for our Community Center, more and more ?empla are anticlpating the Increased time
they will be spending In the Ottawa area, The LGBT population is very large In the tri-county area, and there are not much, If
an}/. aotivities to attend and feel seen. This event has brought a great deal of paople to Ottawa that didn't frequent much
befare. | have known 4 couples/familles declde to mov from out of the arealout of state, specifically because this area was a
safe space. This event has been nothing but beneflcial, and will continue to grow.

9. SOURCE OF LOCAL FUNDS: List the source and amount of funding for each of the
applying organizations of this project.

Local funding for this event has always been through donations and sponsorships. Sponsorships from local
groups/businesses Include: Thrush Sanitation; NAF Axels; Blli Walsh; Robert Hasty; AFSP; Law Offices of Pater
Ferracufl; NSG/Pitkington; Alistate; North Central Behavioral Health; Open Table UCC: Trinity Lutheran Church;
Constellation Energy; Aussem Hot Dogs; Awasome Ottawa Tours; US Silioa; Robin Wiison oalty; Johnson
Law: Lone Buffalo; Fine Fleld Poetry; Annette Barr Photography; 88 Shirts & More, and more. in Kind services
are provided In numerous ways.

FOR OFFICE USE ONLY
MERTING DATE: APPROVED DATE:
AMOUNT REQUESTED: AMOUNT APPR'OVED:
COMMENTS:

DISBURSEMENT DATE:




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

1. APPLICANT: Streator Hardscrabble Llons Club

Authorized Official: David D-IReed Chairperson
NAME TITLE

Signature:

As an authorized official of this application, I certity that the informatton given
15 true and correct to the best of my knowledge and belief,

Address: 218 LaSalle Street

City: _Streator County: LaSalle Zip Code: 81364

Email: daviddr@hotmail.com Phone; (815) 822-3427

FEIN #: 36-4303114

2, IS THIS A NOT-FOR-PROFIT ORGANIZATION? [H| vES DNO
IF YES, please attach/enclose a copy of the State of Illinois not-for-profit certificate

3. PROJECT TITLE: _Pluto Fest

Anticipated Start and Completion Dates:

From: September 13, 2025 To: September 13,2026

4. REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding
option(s) pertaining to your request:

OPTION A RACK CARDS - Designed, Printed and Distributed

COST/VALUE: $1700

Includes standard (LaSalle County event card templato) tack card design by CTM, printed by CTM
printer, and 5K cards distributed through CTM distribution. You can choose 5K - 10K or 15K

cards will be returned to the event to the address listed above (Please circle one)

Rack Cards are printed on the 1% and 15% of each month

CTM Placement includes two months at the following locations;

Chicago Attraction Network (inc Navy Pier) 20 locations

Northwest Illinois Hotel Network 24 locations

180/88 Hotel Network 25 locations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card, The
card will be designed and submitted back to applicant for approval prior to printing,

IEOPTION B TWO-WEEK ELECTRONIC BILLBOARD - Designed and Posted
COST/VALUE; $725

Includes standard design and posting of electronic billboard along the I-80/I-55 interstate for two-
week petiod, Billboard placements are made on a first-come first-served basis, Please indicate your

two-week billboard placement preference;

1% September 7,2025 - September, 13,2025 2nd August 31,2025 - September 6, 2025
Must submit a minimum of two horizonta] pictures and three to six words of copy for the billboard,
All billboards will point back to the enjoylasallecounty.com website.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

OPTION C SOCIAL MEDIA/FB CAMPAIGN - Designed, placement, & $250 ads.

COST/VALUE: $350

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed:
August 31,2025 - September 13, 2026

Must submit three to five pictures and suggested copy-(no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to applicant for approval prior to publishing.
Vendor will provide a report of ad reach/traction upon campaign completion.

\'\\\‘\-\\'\\\\‘\\\\-\\\\\\\\\'\\\\\'\‘\\\\\\\\‘\'\\\'\'\\\\\'\\\‘\'\\\‘\\\\\\\\'\\\‘\\\‘\'\\\'\\7\\\\7\\'\\‘

| |OTHER PROJECT (not a new and/or returning event).
Must complete remaining questionnaire.

Amount Requested from Tourism:

Estimated Total Marketing Cost of Project:
(based on bids and itemized budget)

5. ITEMIZED MAKETING BUDGET ONLY: Applicant mustvprovidé the below
information from the lowest bids (if applicable).

6. List the items that LaSalle County will be funding:

L VENDOR DESCRIPTION OF SERVICES ITEMIZED COST

Please note: If an event is canceled please notify Tourism@lasallecountyil. gov immediately.
* If rack cards were requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

5. DESCRIPTION OF PROJECT: Describe in detail the work to be performed and the
need for the project. 'This Information must include a description of the event, attraction

or area being promoted; the number of brochures to be printed and/or the service
placements (coverage maps, distribution, etc.)

6. DISTRIBUTION: Describe how and where printed material will be distributed or fhe

geographic location of the audience for other projects (e.g. radio, television, newspaper,
billboards). Include ad dates,

7. IMPACT OF PROJECT: Describe the economic impact of this project and how the
project will encourage visitors to visit LaSalle County and generate overnight stays.

8. ANTICIPATED RESULTS: Describe the results of the project that will be accomplished
and the evaluation method used in their determination. Emphasis should be placed on
quantifiable measures as the method used will be considered during the application
review process and the applicant must have verified results available on request.

9. SOURCE OF LOCAL FUNDS: List the source and amount of funding for each of the
applying organizations of this project.

FOR OFFICE USE ONLY
MEETING DATE: APPROVED DATE;
AMOUNT REQUESTED: AMOUNT APPROVED:

COMMENTS:

DISBURSEMENT DATE:




LASALLE COUNTY TOURISM REQUEST APPLICATION

(PLEASE TYPE)
1. APPLICANT:; Poco a Poco, Inc.
Authorized Official: Kate Tombaugh Executive Director
NAME TITLE

Signature: Wothonine, Q. TounBoarusd.

Asan authorized ofﬁﬂll of this application, I certify that the information given
is-true and correct to the best of my knowledge and belief.

Address: 201 N Vermillion Street

City: _Streator County: LaSalle Zip Code: 61364

Email: Pocoapocoarts@gmail.com Phone: 309.830.6103

FEIN #: 822218101

2. IS THIS A NOT-FOR-PROFIT ORGANIZATION? IE YES DNO
IF YES, please attach/enclose a copy of the State of Illinois not-for-profit certificate

3. PROJECT TITLE: Summer Music Fest

Anticipated Start and Completion Dates:

From: June?, 2025 To: June 14, 2025

QUESTED TOURISM MARKETING SUPPORT: Please choose (check) thé funding
on(s) pertammg to your request;

op#
EI OPTION A RACK CARDS — Designed, Printed and Distributed

COST/VALUE; $1700
Includes standard (LaSalle County event card template) rack card design by CTM, prirted by CTM
printer, and 5K cards distributed through CTM distribution. You can choose SK - 10K pr 15K
cards will be returned to the event to the address listed above (Please circle one

Rack Cards are printed on the 1% and 15" of each month

CTM Placement includes two months at the following locations:

Chicago Attraction Network (inc Navy Pier) 20 locations

Northwest Illinois Hotel Network 24 locations

180/88 Hotel Network 25 locations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card, The
card will be designed and submitted back to applicant for approval prior to printing.

DOPTION B TWO-WEEK ELECTRONIC BILLBOARD - Designed and Posted
COST/VALUE: §725
Includes standard design and posting of electronic billboard along the I-80/1-55 interstate for two-~
week period, Billboard placements are made on a first-come first-served basis. Please indicate your
two-week billboard placement preference:

]t ond
Must submit a minimum of two horizontal pictures and three to six words of copy for the billboard.
All billboards will point back to the enjoylasallecounty.com website.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

OPTION C  SOCIAL MEDIA/FB CAMPAIGN - Designed, placement, & $250 ads.

COST/VALUE: $350

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed:
May 17 - June 14, 2025 '

Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to applicant for approval prior to publishing,
Vendor will provide a report of ad reach/traction upon campaign completion.
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ﬂ OTHER PROJECT (not a new and/or returning event).
Must complete remaining questionnaire.

Amount Requested from Tourism:

Estimated Total Marketing Cost of Project;
(based on bids and itemized budget)

5. ITEMIZED MAKETING BUDGET ONLY: Applicant must provide the below
information from the lowest bids (if applicable).

6. List the items that LaSalle County will be funding:

VENDOR DESCRIPTION OF SERVICES ITEMIZED COST ]

Please note: If an event is canceled please notify Tourism@lasallecountyil,goy immediately.
If rack cards were requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




8.

LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

DESCRIPTION OF PROJECT: Describe in detail the work to be performed and the
need for the project. This Information must include a description of the event, attraction
or area being promoted; the number of brochures to be printed and/or the service

placements (coverage maps, distribution, ete.)

DISTRIBUTION: Describe how and where printed material will be distributed or the
geographic location of the audience for other projects (e.g. radio, television, newspaper,
billboards), Include ad dates.

IMPACT OF PROJECT: Describe the economic impact of this project and how the
roject will encourage visitors to visit LaSalle County and generate overnight stays.

ANTICIPATED RESULTS: Describe the results of the project that will be accomplished
and the evaluation method used in their determination. Emphasis should be placed on
quantifiable measures as the methed used will be considered during the application
review process and the applicant must have verified results available on request,

SOURCE OF LOCAL FUNDS: List the source and amount of funding for each of the
applying organizations of this project.

FOR OFFICE USE ONLY
MEETING DATE: APPROVED DATE:
AMOUNT REQUESTED: AMOUNT APPROVED:

COMMENTS:

DISBURSEMENT DATE:




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

1. APPLICANT: Mendota Area Chamber of Commerce (Mendota Sweet Corn Festival)

Authorized Official;: Sam Setchel President/CEQ
NAME , TITLE
Signature:, Sam Setchell gﬁg%ggg:fizgyo%?g:fg%ggw

As an authorized official of this application, I certify that'the information given
‘is true and correct to the best of my knowledge and belief,

Address: 800 Washington St P.0. Box 620

City: _Mendota County; IL Zip Code: 61342

Email: president@mendotachamber.com o Phone: (815)539-8507

FEIN #: 36-2043623

2. IS THIS ANOT-FOR-PROFIT ORGANIZATION? YES DNO
IF YES, please attach/enclose a copy of the State of Illinois not-for-profit certificate

3. PROJECT TITLE: 78th Annual Mendota Sweet Corn Festival

Anticipated Start and Completion Dates:

From: 08/07/25 To: 08/10/25

4. REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding
option(s) pertaining to your request:

OPTION A RACK CARDS - Designed, Printed and Distributed

COST/VALUE: $1700

Includes standard (LaSalle County event card template) rack card design by CT
printer, and 5K cards distributed through CTM distribution. You can cheos¢ 5K
cards will be returned to the event to the address listed above (Please circle

Rack Cards are printed on the 1% and 15% of each month

CTM Placement includes two months at the following locations:

Chicago Attraction Network (inc Navy Pier) 20 locations

Northwest Illinois Hotel Network 24 locations

I80/88 Hotel Network 25 locations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card. The
card will be designed and submitted back to applicant for approval prior to printing,

printed by CTM
10K or 15K

[:i]OPTION B TWO-WEEK ELECTRONIC BILLBOARD - Designed and Posted
COST/VALUE: $725

Includes standard design and posting of electronic billboard along the 1-80/1-55 interstate for two-
week period. Billboard placements are made on a first-come first-served basis. Please indicate your
two-week billboard placement preference:

15t July weeks of 27th-August 2nd 2nd August 3rd-August 9th

Must submit a minimum of two horizontal pictures and three to six words of copy for the billboard.
All billboards will point back to the enjoylasallecounty.com website.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

OPTION C SOCIAL MEDIA/FB CAMPAIGN - Designed, placement, & $250 ads.

COST/VALUE: $350 »
Includes cost to design Facebook ad cubes to promote event, demographic/geographic target

research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed:

July weeks starting the 20th- August 10th
Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to applicant for approval prior to publishing.

Vendor will provide a report of ad reach/traction upon campaign completion.
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OTHER PROJECT (not a new and/or returning event).
Must complete remaining questionnaire,

Amount Requested from Tourism: _

Estimated Total Marketing Cost of Project:
(based on bids and itemized budget)

5. TTEMIZED MAKETING BUDGET ONLY: Applicant must provide the below
information from the lowest bids (if applicable).

6. List the items that LaSalle County will be funding:

VENDOR DESCRIPTION OF SERVICES ITEMIZED COST

Please note: If an event is canceled please notify Tourism@lasallecountyil.gov immediately.
If rack cards were requested and have been printed, designed and/ot shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




3.

7.

8‘

LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

DESCRIPTION OF PROJECT: Describe in detail the work to be performed and the
need for the project. This Information must include a description of the event, attraction

or area being promoted; the number of brochures to be printed and/or the service
placements (coverage maps, distribution, ete,)

DISTRIBUTION: Describe how and where printed material will be distributed or the
geographic location of the audience for other projects (e.g. radio, television, newspaper,
billboards). Include ad dates.

IMPACT OF PROJECT: Describe the economic impact of this project and how the
project will encourage visitors to visit LaSalle County and generate overnight stays.

ANTICIPATED RESULTS: Describe the results of the project that will be accomplished
and the evaluation method used in their determination. Emphasis should be placed on
quantifiable measures as the method used will be considered during the application
review process and the applicant must have verified results available on request.

SOURCE OF LOCAL FUNDS: List the source and amount of funding for each of the
applying organizations of this project. '

MEETING DATE: APPROVED DATE;:

FOR OFFICE USE ONLY

AMOUNT REQUESTED: AMOUNT APPROVED:

COMMENTS:

DISBURSEMENT DATE:




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

1, APPLICANT: Hegeler Carus Foundation

Authorized Official: Laura Walker Executive Director
NAME TITLE

Signature:

As an authorized official of this application, I cerfify that the infoymation given
is true and correct to the best of my knowledge and belief,

" Address: 1307 7th Street

City: lLa Salle County: La Salle Zip Code: 61301

Email: laura.walker@hegeslercarus.org Phone: (815) 224-6643

FEIN #; 36-4023039

2, IS THIS ANOT-FOR-PROFIT ORGANIZATION? { YES DNO
IF YES, please attach/enclose a copy of the State of Illinois not-for-profit certificate

3. PROJECT TITLE: Hegeler Carus Mansion General Marketlng-

Anticipated Staxt and Completion Dates:

From: March 15, 2025 To: March 15, 2025

4, REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding
option(s) pertaining to your request:

OPTION A RACK CARDS - Designed, Printed and Distributed

COST/VALUE: $1700
Includes standard (LaSalle County event card template) rack card design by CTM, printed by CTM
printer, and 5K cards distributed through CTM distribution. You can choose SK - 10K or 15K
cards will be returned to the event to the address listed above (Please circle one)
Rack Cards are printed on the 1% and 15% of each month

CTM Placement includes two months at the following locations;

Chicago Attraction Network (inc Navy Pier) 20 locations

Northwest Illinois Hotel Network 24 locations

180/88 Hotel Network 25 locations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card. The
card will be designed and submitted back to applicant for approval prior.to printing.

OPTIONB TWO-WEEK ELECTRONIC BILLBOARD —Designed and Posted
COST/VALUE: $725
Includes standard design and posting of electronic billboard along the I-80/I-55 interstate for two-~
week period. Billboard placements are made on a first-come first-served basis. Please indicate your
two-week billboard placement preference:

1% Aprll 8, 2025-April 12, 2025 20d April 13, 2025-April 19, 2025

Must submit a minimum of two horizontal pictures and three to six words of copy for the billboard.
All billboards will point back to the enjoylasallecounty.com website.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

OPTIONC SOCIAL MEDIA/FB CAMPAIGN - Designed, placement, & $250 ads.

COST/VALUE: $350 _

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated. ' :

Please indicate which two‘ to four week period ‘you would like the Facebook ads placed:
April 6, 2025-May 3. 2025 '

Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to applicant for approval prior to publishing.
Vendor will provide a report of ad reach/traction upon campaign completion.
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OTHER PROJECT (not a new and/or returning event),
Must complete remaining questionniaire.

Amount Requested from Tourism;

Estimated Total Marketing Cost of Project;
(based on bids and itemized budget)

5. ITEMIZED MAKETING BUDGET ONLY: Applicant must provide the below
information from the lowest bids (if applicable).

6. List the items that LaSalle County will be funding:

VENDOR DESCRIP”‘I‘.IVON OF SERVICES _ ITEMIZED COST

Please note: If an event is canceled please notify Tourism@]lasallecounty.org immediately.
If rack cards were requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

5. DESCRIPTION OF PROJECT: Describe in detail the work to be performed and the
need for the project. This Information must include a description of the event, attraction
or area being promoted; the number of brochures to be printed and/or the service
placements (coverage maps, distribution, ete.)

See aftached detail sheet. We are requesting 15k brochures to distribute, a billboard
as listed above and a facebook squrare to be used on our Hegeler Carus Mansion.

6. DISTRIBUTION: Describe how and where printed material will be distributed or the
geographic location of the audience for other projects (e.g. radio, television, newspaper,
billboards). Include ad dates.

We will be distributing 16k brochures to localfregional busineses, libraries,
community centers, schools (colleges/universities), city halls, and transit locations.
The biliboard will be as listed in this application and the facebook promotions will be
on our Hegeler Carus Mansion Facebook page.

7. IMPACT OF PROJECT: Describe the economic impaet of this project and how the
project will encourage visitors to visit LaSalle County and generate overnight stays,

The economic impact of this event will be realized through increased tourism, attendance at events,
reglstration in workshops/programs, fleld trips, and bus tours. The economic impact will be both for
the Manslon, allowing for additional funds fo continue restoration projects while generating revenue
with In the County through hotel stays, restaurant visits, retail purchases, and other ancillary
purchases while they are here,

8. ANTICIPATED RESULTS: Describe the results of the project that will be accomplished
and the evaluation method used in their detexmination. Emphasis should be placed on
quantifiable measures as the method used will be considered during the application
review process and the applicant must have verified results available on request.

The result of the project will be increased visitors {calculated through ticket sales
and compared to previous annual numbers) and increased annual revenue (as
indicated by annual comparison),

9. SOURCE OF LOCAL FUNDS: List the source and amount of funding for each of the
applying organizations of this project.

Our total marketing budget for 2025 is $19k to cover all general, seasonal, special event, and other
marketing for the Mansion . Marketing would have to be secured through individual sponsor
contributlons if not approved through thls application. The majority of our marketing Is currently
in-kind or free. This would impact our abllity to conduct a robust marketing approach and thus
decrease the outreach to potential visitors, reducing the impact of the Mansion on tourlsm,

FOR OFFICE USE ONLY
MEETING DATE: APPROVED DATE:
AMOUNT REQUESTED: AMOUNT APPROVED:

COMMENTS:

DISBURSEMENT DATE:




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

1. APPLICANT: Streatscapes (dba Streator Walldogs)

Authorized Official: Tare Bedel Chalrman
NAME TITLE
Signature; Tara Bedei R st

As an authorized official of this application, I certify that the information given
is true and correct to the best of my knowledge and belief,

Address: 505 W Bridge St

City: _Streator County: LaSalle Zip Code: 61364

Email; streatorwalidogs2018@gmaill.com Phone; (816)674-4349

FEIN #: 813983345

2, IS THIS ANOT-FOR-PROFIT ORGANIZATION? D] YES DNO
IF YES, please attach/enclose a copy of the State of Illinois not-for-profit certificate

3. PROJECT TITLE: Streator Food Truck Festival

Anticipated Start and Completion Dates:

From: 5/17/26 To: 5/17/26

4. REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding
option(s) pertaining to your request:

IE OPTION A RACK CARDS - Designed, Printed and Distributed

COST/VALUE: $1700
Includes standard (LaSalle County event card template) rack card design by CTM, printed by CTM

printer, and 5K cards distributed through CTM distribution. You can choose 5K - 10K or 15K
cards will be returned to the event to the address listed above (Please circle one)

Rack Cards are printed on the 1% and 15% of each month

CTM Placement includes two months at the following locations:

Chicago Attraction Network (inc Navy Pier) 20 locations

Northwest Illinois Hotel Network 24 locations

180/88 Hotel Network 25 locations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card. The
card will be designed and submitted back to -applicant for approval prior to printing,

IEIOPTION B TWO-WEEK ELECTRONIC BILLBOARD - Designed and Posted
COST/VALUE: $725
Includes standard design and posting of electronic billboard along the I-80/I-55 interstate for two-
week period, Billboard placements ate made on a first-come first-served basis. Please indicate your
two-week billboard placement preference: )

18t on
Must submit a minimum of two hotizontal pictures and three to six words of copy for the billboard.
All billboards will point back to the enjoylasallecounty.com website.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

OPTION C SOCIAL MEDJIA/FB CAMPAIGN — Designed, placement, & $250 ads.

COST/VALUE: $350

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed:
4126125 to 5/17/25

Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to applicant for approval prior to publishing.
Vendor will provide a report of ad reach/traction upon campaign completion.
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. OTHER PROJECT (not a new and/or returning event).
Must complete remaining questionnaire.

Amount Requested from Tourism:

Estimated Total Marketing Cost of Project:
(based on bids and itemized budget)

5. ITEMIZED MAKETING BUDGET ONLY: Applicant must provide the below
information from the lowest bids (if applicable).

6. List the items that LaSalle County will be funding:

VENDOR DESCRIPTION OF SERVICES ITEMIZED COST

Please note: If an event is canceled please notify Tourism@Ilasallecountyil.gov immediately.
If rack cards were requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

5. DESCRIPTION OF PROJECT: Desecribe in detail the work to be performed and the
need for the project. This Information must include a description of the event, attraction

or area being promoted; the numper of brochures to be printed and/or the service
placements (coverage maps, distribution, etc,)

The Streator Food Truck Festival brings several food trucks and vendors to the Clty
Park each spring. It is a family friendly event with games, music, and food.

6. DISTRIBUTION: Describe how and where printed material will be distributed or the
geographic location of the audience for other projects (e.g. radio, television, newspaper,
billboards). Include ad dates.

We send media kits to food trucks and vendors to help us promote the event in
advance. Wealso send rack cards to hotels, visitor centers, and State Of lllinois
Tourist Information Centers. We cover a 2 hour travel radius.

7. IMPACT OF PROJECT: Desecribe the economic impact of this project and how the
project will encourage visitors to visit LaSalle County and generate overnight stays,

We estimate that we draw between 3500 and 5000 people to this event each year.
We have people travel to spend the day in Streator, and shop our downtown, During
the event, we survey random attendees and find that many come from 1-2 hours
away.

8. ANTICIPATED RESULTS: Describe the results of the project that will be accomplished
and the evaluation method used in their determination. Emphasis should be placed on
quantifiable measures as the method used will be considered during the application
review process and the applicant must have verified results available on request,

We plan to use facebook analytics and customer count for food trucks to determine
our success managing and promoting the event,

- 9. SOURCE OF LOCAL FUNDS: List the source and amount of funding for each of the
applying organizations of this project. ’

We are 100% volunteer run and receive funding from donations and events.

» FOR OFFICE USE ONLY
MEETING DATE: APPROVED DATE;
AMOUNT REQUESTED: AMOUNT APPROVED:

COMMENTS:

DISBURSEMENT DATE:




LASALLE COUNTY TOURISM REQUEST APPLICATION

(PLEASE TYPE)
1. APPLICANT: We Are Oglesby, NFP
Autherized Official: Angela Partridge President
2. )P A4, NAME TITLE

Signature: _* ¥ WY
As an authorizod official of this application, I certify that the information glven
is true and correct to the best of my knowledge and belief.

Address: PO Box 102

City: Oglesby County: LaSalle Zip Code: 61348

Email: president@weareoglesby.net Phone; 8162026433

FEIN #; 81-3763640

2. IS THIS ANOT-FOR-PROFIT ORGANIZATION? , YES DNO
IF YES, please attach/enclose a copy of the State of Illinois not-for-profit certificate

3. PROJECT TITLE: Fali Movie Night in Lehigh Park

Anticipated Start and Completion Dates:

From: _09/20/2025 To: 09/20/2025

4, REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding
option(s) pertaining to your request:

OPTION A RACK CARDS —Designed, Printed and Distributed

COST/VALUE: $1700

Includes standard (LaSalle County event card template) rack card design by CTM, printed by CTM
printer, and 5K cards distributed through CTM distribution. You can choose 5K - 10K or 15K
cards will be returned to the event to the address listed above (Please circle one)

Rack Cards are printed on the 1% and 15" of each month

CTM Placement includes two months at the following locations:

Chicago Attraction Network (inc Navy Pier) 20 locations

Notthwest Illinois Hotel Network 24 locations

180/88 Hotel Network 25 locations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card. The
card will be designed and submitted back to applicant for approval prior to printing,

OPTION B TWO-WEEK ELECTRONIC BILLBOARD - Designed and Posted
COST/VALUE: $725

Includes standard design and posting of electronic billboard along the 1-80/1-55 interstate for two-
week petiod. Billboard placements are made on a first-come first-served basis, Please indicate your

two-week billboard placement preference:
1% 00/06/2026-09/18/2025 ond 09/14/2025-09/20/2025

Must submit a minimum of two horizontal pictures and three to six words of copy for the billboard.
All billboards will point back to the enjoylasallecounty.com website.

g



LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

OPTION C SOCIAL MEDIA/FB CAMPAIGN - Designed, placement, & $250 ads.

COST/VALUE: $350

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated. '

Please indicate which two to four week period you would like the Facebook ads placed:
9/6/2026-09/20/2025

Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to applicant for approval prior to publishing.
Vendor will provide a report of ad reach/traction upon campaign completion.
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OTHER PROJECT (not a new and/or returning event).
Must complete remaining questionnaire,

Amount Requested from Tourism:

Estimated Total Marketing Cost of Project:
(based on bids and itemized budget)

5. ITEMIZED MAKETING BUDGET ONLY: Applicant must provide the below
information from the lowest bids (if applicable).

6. List the items that LaSalle County will be funding:

VENDOR DESCRIPTION OF SERVICES ITEMIZED COST

Please note: If an event is canceled please notify Tourism@]asallecountyil.gov immediately.
If rack cards were requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




LASALLE COUNTY TOURISM REQUEST APPLICATION

(PLEASE TYPE)
1, APPLICANT; We Are Oglesby, NFP
Authorized Official; Angela Parlridge President

A Dt , NAME TITLE

WV TR

Signature: A V"

As an authorized officinl of this application, I certlfy that the information given
is true and correct to the best of my knowledge and belief,

Addiess: PO Box 102

City: Oglesby County: LaSalle Zip Code: 61348

Email; president@weareoglesby.net Phone: 8152026433

FEIN #; 81-8763640

2. ISTHIS ANOT-FOR-PROFIT ORGANIZATION? [M]ves  [Ino
IF YES, please attach/enclose a copy of the State of Illinois not-for-profit certificate

3, PROJECT TITLE: Winter Wonderland

Anticipated Start and Completion Dates:

From: _12/13/2026 To: 12/13/2025

4. REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding
option(s) pertaining to your request:

[.__.I OPTION A RACK CARDS — Designed, Printed and Distributed

COST/VALUE: $1700
Includes standard (LaSalle County event card template) rack card design by CTM, printed by CTM
printer, and 5K cards distributed through CTM distribution. You can choose SK - 10K or 15K
cards will be returned to the event to the address listed above (Please circle one)
Rack Cards are printed on the 1% and 15' of each month

CTM Placement includes two months at the following locations:

Chicago Attraction Network (inc Navy Piet) 20 Jocations

Notthwest Illinois Hotel Network 24 locations

180/88 Hotel Network : 25 locations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card. The
card will be designed and submitted back to applicant for approval prior to printing.

OPTION B TWO-WEEK ELECTRONIC BILLBOARD - Designed and Posted
COST/VALUE: $725

Includes standard design and posting of electronic billboard along the I-80/I-55 interstate for two-
week period. Billboard placements are made on a first-come first-served basis. Please indicate your
two-week billboard placement preference:

18¢ 12/01/2026-12/13/2025 20d _

Must submit a minimum of two horizontal pictures and three to six words of copy for the billboard.
All billboards will point back to the enjoylasallecounty.com website.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

OPTIONC SOCIAL MEDIA/FB CAMPAIGN — Designed, placement, & $250 ads.

COST/VALUE: $350
Includes cost to design Facebook ad cubes to promote event, demographic/geographic target

research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed:
11/30/2025-12/13/2025

Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to applicant for approval prior to publishing.
Vendor will provide a report of ad reach/traction upon campaign completion.
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OTHER PROJECT (not a new and/or returning event),
Must complete remaining questionnaire.

Amount Requested from Tourism:

Estimated Total Marketing Cost of Project:
(based on bids and itemized budget)

5.  ITEMIZED MAKETING BUDGET ONLY: Applicant must provide the below
information from the lowest bids (if applicable). ‘

6. List the items that LaSalle County will be funding;

VENDOR DESCRIPTION OF SERVICES TTEMIZED COST

Please note: If an event is canceled please notify Tourism@lasallecountyil.gov immediately.
If rack cards were requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




LASALLE COUNTY TOURISM REQUEST APPLICATION

(PLEASE TYPE)
1. APPLICANT: We Are Ogleshy, NFP
Authorized Official; Angela Pariridge President
g NiPeta, NAME TITLE

Signature: ¢

As an authorized official of this application, X certify that the information given
is true and correct to the best of my knowledge and belief,

Address: PO Box 102

City: Oglesby County: LaSalle Zip Code: 61348

Email; president@weareoglesby.net Phone: 8152026433

FEIN #: 81-3763640

2. IS THIS A NOT-FOR-PROFIT ORGANIZATION? (M| YES DNO
IF YES, please attach/enclose a copy of the State of Illinois not-for-profit certificate

3., PROJECT TITLE: Scarscrow Harvest

Anticipated Start and Completion Dates:

From; _10/01/2025 To: 10/31/2025

4. REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding
option(s) pertaining to your request:

OPTION A RACK CARDS —Designed, Printed and Distributed

COST/VALUE: $1700
Includes standard (LaSalle County event card template) rack card design by CTM, printed by CTM
printer, and 5K cards distributed through CTM distribution, You can choose SK - 10K or 15K
cards will be returned to the event to the address listed above (Please circle one)
Rack Cards are printed on the 1% and 15® of each month

CTM Placement includes two months at the following locations:

Chicago Attraction Network (inc Navy Piet) 20 locations

Northwest Ilinois Hotel Network 24 locations

I180/88 Hotel Network 25 locations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card. The
card will be designed and submitted back to applicant for approval prior to printing,

OPTION B TWO-WEEK ELECTRONIC BILLBOARD —Designed and Posted
COST/VALUE: $725

Includes standard design and posting of electronic billboard along the I-80/I-55 interstate for two-
week period. Billboard placements ate made on a first-come first-served basis. Please indicate your

two-week billboard placement preference:
18t 10/01/2026-10/16/2025 ond 10/16/2026-10/31/2025

Must submit a minimum of two hotizontal pictures and three to six words of copy for the billboard.
All billboards will point back to the enjoylasallecounty.com website.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

OPTION C SOCIAL MEDIA/FB CAMPAIGN - Designed, placement, & $250 ads,

COST/VALUE: $350

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed:
10/01/2026-10/31/2056

Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to applicant for approval prior to publishing,
Vendor will provide a report of ad reach/traction upon campaign completion.

\\\\A\\\'\'\\'\'\‘\‘\\\"\\\\N\'\\\'-\’\'\\'\’\\\\\\\\'\\\\\\\'\\\\\\\'\\\\\'\\\\\\\'\"\\\\"\\\\\“\'\'\\\\\\\'\

[_|OTHER PROJECT (not a new and/or returning event).
Must complete remaining questionnaire.

Amount Requested from Tourism:

Estimated Total Marketing Cost of Project:
(based on bids and itemized budget)

5. ITEMIZED MAKETING BUDGET ONLY: Applicant must provide the below
information from the lowest bids (if applicable).

6. List the items that LaSalle County will be funding:

VENDOR DESCRIPTION OF SERVICES ITEMIZED COST

Please note: If an event is canceled please notify Tourism@lasallecountyil.gov immediately.
If rack cards were requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




LASALLE COUNTY TOURISM REQUEST APPLICATION

(PLEASE TYPE)
1. APPLICANT: We Are Oglesby, NFP
Authorized Official: Angela Partrdge | President
N Detq ., NAME TITLE

Signature: ")

As an authorized official of this application, X certify that the information given
is true and coxrect to the best of my knowledge and belief.

Address: PO Box 102

City: Oglesby County: LaSalle Zip Code: 61348

Email; Presldent@wearsoglesby.net Phone; 8162026488

FEIN #: 81-3763640

2. IS THIS ANOT-FOR-PROFIT ORGANIZATION? YES DNO
IF YES, please attach/enclose a copy of the State of Illinois not-for-profit certificate

3. PROJECT TITLE: Summer Fun Fest Kick-Off Party

Anticipated Start and Completion Dates:

From: 06/06/2025 To: 06/07/2026

4. REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding
option(s) pertaining to your request: '

[:I OPTION A RACK CARDS —Designed, Printed and Distributed

COST/VALUE: $1700
Includes standard (LaSalle County event card templatc) rack card design by CTM, printed by CTM
printer, and 5K cards distributed through CTM distribution, You can choose SK ~ 10K or 15K
cards will be returned to the event to the address listed above (Please circle one)
Rack Cards are printed on the 1% and 15% of each rmonth

CTM Placement includes two months at the following locations:

Chicago Attraction Network (inc Navy Pier) 20 locations

Northwest Illinois Hotel Network 24 locations

180/88 Hotel Network 25 locations
Must submit a suggested “mock-up” including three to five pictures and text for the rack card. The
card will be designed and submitted back to applicant for approval prior to printing.

OPTIONB TWO-WEEK ELECTRONIC BILLBOARD - Designed and Posted
COST/VALUE: §725
Includes standard design and posting of electronic billboard along the I-80/I-55 interstate for two-
week period. Billboard placements are made on a first-come first-served basis. Please indicate your
two-week billboard placement preference: '

1 05/25/2025-06/07/2025 2nd 5/11/2025-05/24/2025

Must submit a minimum of two horizontal pictures and three to six words of copy for the billboard.
All billboards will point back to the enjoylasallecounty.com website.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

OPTION C SOCIAL MEDIA/FB CAMPAIGN - Designed, placement, & $250 ads.

COST/VALUE: $350 _

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed:
5/19 through 6/7

Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to applicant for approval prior to publishing.
Vendor will provide a report of ad reach/traction upon campaign completion.
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OTHER PROJECT (not a new and/or returning event).
Must complete remaining questionnaire.

Amount Requested from Tourism:

Estimated Total Marketing Cost of Project:
(based on bids and itemized budget)

5. ITEMIZED MAKETING BUDGET ONLY: Applicant must provide the below
information from the lowest bids (if applicable),

6. List the items that LaSalle County will be funding:

VENDOR DESCRIPTION OF SERVICES I;I‘El\([IZED COST

Please note: If an event is canceled please notify Tourism@lasallecountyil.gov immediately.
If rack cards were requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

. APPLICANT; Canal Corridor Agsociation

Authiorized Officialy And Koval _  president

Sigmature:

Asan authormﬁcial ot‘mis applica cm, l uertlﬁy that the infomaﬂon given
Tstewe andd vorrect to the hest of wiy knowledge and bellet!

Address: 764 Firet Bt

Citys La Salle , Lounty; La Salle Zip-Code: 61801

Exnails p_res“i‘dént-f@?ianﬂmt’oanal;arg __Phioney §15-220-1848 % 103

FEIN gl _;:16~$1 79766

2. I5'THIS ANOT-FOR-PROFIT ORGANIZATION? Dl YES D NG
IF YES, please attachionclose a-copy of theState of Tlinols not-for-profit certiticate

3. [gn()mm_‘» TINL:Ee. 1M Canal Bike Rentals

Aniticipated Stirtand Completion Dates:

From; V40125 ' To: 11/31/26

4, REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding
optiou(s) pertatning to your cequest:

.f)l"‘l‘wﬂ' A RACKCARDS ~Designed, Printed and Distributed
COSTIVALUE: $170¢ 4
Inclodes standard (LaSalle County event card template) rack card design by CIN
prmter, and K. cards distributed through CTM distribution. You cam chos

ill be returued to theevent to the address listed above (Please cicele one)

Rack Cardssare printed on thie 1%anid 15"‘“ ol eachmonth

CTM Placemgnt includss two months at the following locations:

Chicago Adtraction Network (ine Navy Fier) 20 Totations:

Noithiwest. Illinots Hotel Network: 24 locations

T80/88 Hotel Network, 25 locations
Must submit:a suggested “mack-up” including three to five: pictures and téxt for the rack caiid. The
card will berdesigned and submiitted back to applicant for appraval priet 1o- printing,

.(JEPTI;QN B TWO-V
COST/NALVE: $725
Includes: standard design; and. posting of electronic billboard along the 1-808-55 initerstate for two-
week petiod, Billboard plasements are made on afirst-come first-sexved basis, Please indicate:your
two-week billboard placement preference: -

1% Aprl 14th - 28th 2véMay bt - 26th
st subniit a rHiorum of two horizontal pictures and thres to six words of copy for the billboard.
All Billboards: will point back to the enjoylasallecounty.com website.

/EEK ELECTRONIC BILLBOARD ~Designed and Posted




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

[MloPTIONC SOCIAL MEDIA/FB CAMPAIGN - Designed, placement, & $250 ads.

COST/VALUE: $350

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed:
May 15th - June 15th

Must submit three to: five pictures and suggested copy (no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to: applicant for approval prior to publishing,
‘Vendor will provide a report of ad reach/traction upon campaign completion.
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CJOTHER PROJECT (not a new and/or returning event),
Mustcomplete remaining questionnaire.

Amount Requested from Tourism:

Estimated Total Marketing Cost of Project:
(based on bids and itemized budget)

5 ITEMIZED MAKETING BUDGET ONLY: Applicant must provide the below
information from the lowest bids (if applicable). v

6, List the items that LaSalle County will be funding:

VENDOR DESCRIPTION OF_§ERVICES ITEMIZED COSY

Please note: If an event is canceled please notify Tourismailasallecountyil.aov immediately.
If rack cards were requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




State-of lilinois

DOMESTIC EORPORATION

ANNUAL REFORT ,
Ganeral Not for Profit Corporstion Ast

1, Corporation Name: CANAL CORRIDOR ASSQCIATION

Year; . 2024 Fila#
FILED Aug 08, 2024
Alexi Glannouling, Secretary of State

S48

2. Reglsterod Agorit: ANABKOVAL
Roglstared Office: 754.18T STHEET

Olty; 1L, ZIP, Coumty: LASALL

L 61801 LA SALLE COUNTY

Ba, Date of fhcorporation/Qualification: .

4, Names and Addressos of Corporation's Offleers and Direvtors:

OIHTAYBY, ... 3b. State of Incorporation: L.

“OFFICE_ | NAME

NUMEER & STREET ___ GITY ____ STATE ZiF

 THia PRESIDENT

Address

Name®  [ANABKQVAL 1330 W MONROE, #308, CHIGAGO, IL 60807

Titie SECHETARY
Naive &  |SUSAN ROY, 408 HOLMES AVE, LEMONT, JL. 6043%:

Address

e T i et e

Addigss

Name &  |[MICGHELE MICETICH, 370 NORTH KANKAKEE COAL GITY 1L 60418

5. Brief statoment of type of activity: the corporition ls conducting: o
PROTECTS NATURE, AND CREATES DESTINATIONS WHERE REOPLECAN LEARN AND HAVE
THE CANAL CORRIDOR ASSOGIATION WAS DESIGNATED BY

PRESERVES HISTORY, FROTE D
BUN N THE 180 CANAL NATIONAL HERITAGE ARE

CONGHESS IN 2006 AS THE LOCAL COORDINATING ENTITY FOR THE |&M CAMAL NATIONAL HERITAGE AREA, THE
NATION'S. FIRST NATIONAL HERITAGE AREA, THE I&M CANAL HOAT AND VISITOR DENTER IN LABALLE 18 OWNED

AND. MANAGED BY CCA

& I8 this Corporation a Condominiam Assosiation as sstatilished under the Condominium:Properly Act? [ Yes [Z1Ne

{5 this a Cooparative Housing Corporation as defined Iin Bection 246 of the Internal Revenue Cada of 19847 [ Yes [7)Nu
Is this Corporition & Homeowners:Nasoslation, which udministers a common-interast comimunity-as-defined [T Yes [Z[No
in subsection (¢} of Seotion 8102 of the-code of Givil Provedure?

7. Address, Inclugling strest and mamber, of Gorporation’s Princlpal Office:

794 18T BT LA SALLE, IL. 6180125036

8.  Underthe penalty of perjury and as an authorized
officor, { declarg that this annual report, pursuant to
provisions bfthy General Not for Peofit Carporation Act,
has baen expminied by me and is, to the best of my
knowledge and belief, true, corract and complete.

Fee Summary

Filing: Fee:$ 10.00
Penilty: § .00

A T g RO M

. PRESIDBNT. .. . Aug 08, 2024

Toial Fee: §153.00

Tilte & Diate

‘thiw documant waselectronically generated atl www.ilsos.gov
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GRAB A BIKE & GO
JOIN

Download the Movatic app and
locate the nearest 1&M Canal bike
share stacion, '

UNLOCK
Select a bike, pay, and unlock
using your phone.

RIDE

Enjoy your ride! Make quick stops
along the way by locking your bike
to any public bike rack.

; RETURN & LOCK
| éé; When you're done riding, lock
- " your bike to an &M Canal bike
share station and end your ride
in the app.

sCointy t}}al'v'uua%%g Heritage Corticor
5 Sy by By i, ww% -

A Canal Corridor Association Program
2:21120K

[

Try the new bike sharing program in the
I&M Canal National Heritage Area!

| LOCATIONS
Channahon © LaSalle * Lockport
Midewin © Morris

Fot more information visit jandmcanal.org/bike
or call 815.220.1848




EASALLE.COUNTY. TOURISM REQ‘HES’I‘ APPLICATION
(PLEASE TYPE)

1. APPLICANT:, Ganal Cortldor Assaclation

Authorized Ofﬁcial Ana KOV&' s o President

Sigimturet —

As:an mnthorized ofﬁc al oi’th npplicmon,l eemfy !hat tbe iu?b"l‘maﬂon givon —
A8 trussnd orrect o the bestafmy kaowlelge and belief.

Addressy 754 First@t,

City: tp8alle . Lounty: LaSalle ZipCodes 61401
Fmatl; pﬁés‘ldéh‘t@ﬁ&hﬂfﬁdahalv.orgf ' mee:_‘ma;ﬂﬁm 848 %108

FEIN#: aa«m?ma

2. 18 THIS A NOT-FOR-PROFIT ORGANIZATION? I} YES NQ
IFYES, pledse attach/enclose a vopy of the State of Ill’ihai& not-for-profit certificate

3. PROJECT TITLE: &M Canal Boat Rides

Amndicipated:Start and Completion Datess

‘Froms, 0401725 Fgs 10131725

4. REQUESTED TOURISM MARKETING SUPPORT: Please chouse (cheek) the funding
option(s) pertaining to your request:

..‘GI‘TI'O'N A RACK CARDS - Designed, Printed and Disteibuted
COSTVALUE: $1700: ,
Inchudes: standard (LaSalle County event card templats) rack card design by €TM, printed PSRV
printer, and 5K eards dlatnbutad thmugh C’I‘M.dlstrabution‘ You can chioose SK - 10K pr 15k

arids will be returmed to the to theaddress listed above (Please virele one)
Rack Cards are printed on the 1“‘ and 155 oF each month
© CTM Placement includes fwe months at the following locations:
Chioage Attraction Network (ine Navy Pler) 20 loeations

Northwest Hiinois Hotel Netwark: 24 logations
TR0788 Hotel Natwork. 75 locations.

Must submifa suggested “mock-up™ ingluding three to five pictures-and text for the rack card, The
card will be designed and submitted back to applicant for approval prior to printing.

ﬂPTmN B TWO-WEEK ELECTRONIC BILLBOARD - Desigitéd and Posted
COST/VALUE; $725
Ineludes standard design and posting of ¢lectronic billboard along the 1.80/1-53 Inferstate for two-

week period, Billboard placements axe made:on a first-come first-served basis. Please indicate your

two-week billboard placement preference:

I3 May 18th ~a0th. o Jung 18t~ 15th _
Must subiniit 2 minmmainn of two horizontal pictures and three o six wards of ¢opy For the billboard,
All billboards will polnt back to the enjoylasallseounty.com website.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

COST/VALUE: $350

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target .
research on ad placement, and $250 in Facebook ad charges. Ad placements/campaigns would be
minimum of two-weeks but would last as the dollars allocated.

Please indicate which two to four week period you would like the Facebook ads placed:
May 15th - Jung 15th _ _
Must submit three to five pictures and suggested copy (no more than 10 words) for the Facebook
ads. The ads will be designed and submitted back to applicant for approval prior to publishing,
Vendor will provide a report of ad reach/traction upon campaign completion. v

'\‘v\‘q\“\‘\‘1"1\x"‘"vx‘“r'\n’\\"\“'\v“"nﬁ”’t‘-v.‘k"‘"\\'\’\\%\‘i\‘»‘\fw‘\'«"k'k'\\“i"\\'\ﬂ\"ﬁ_‘\\‘\"\\“n\"."&';\\\\\\\\\'u\\\'\\\‘\\"\\‘«ﬁ.'\"\‘

}O'I?HER PROJECT (not a new and/or returning event).
Must complete remaining questionnaire.

Amount Requested from Tourism:

Estimated Total Marketing Cost of Project:
(based on bids and itemized budget)

5. ITEMIZED MAKETING BUDGET ONLY:  Applicant must provide the below
information from the lowest bids (if applicable).

6. Listthe items that LaSalle County will be funding;

VENDOR DESCRIPTION OF ﬁERWCES ITEMIZED COST J

Please note: If an event is canceled please notify Tourism@lasallecountyil.gov immediately,
Ifrack cards were requested and have been printed, designed and/or shipped before an event is
canceled the requestor shall be responsible for the invoice for printing, designing and shipping,



State of lliinois Year: 2004 FieW: __ §244:803:2
AN RERORY o | . FuED A s, 2024
Ganeral Not for Profit: Corporation Act Alari Glannoulias, Sgoretary of State

1. Cosporation Name: ?CANAL CC}HNDQR AﬂﬁQGIAT!CSN.
2. Reglsterdd Agent: ANABKOVAL
Regiaterad Office: 764.18T STREET : o
City, 1L, 2P, County: LASALLE, 1L 61801 LA SALLE COUNTY
3a, Date of heorporation/Qualification; Q771981 ab. State of Incorporafions ___ 0L

4.  Namesand Addresses. of Gorporation’s Officers and Dirgctors: :

OFFICE |  NAaME ‘NUMBER & STREET CITY. STATE . ZiP
Title PRESIDENT o :

Name &  |ANABKOVAL 1830 W MONRQE, #303, CHIGAGO, i 60607

Address:

Title |8EORETARY.
Namef  |SUSAN FOY, 406 HOLMES AVE, LEMONT, . 60439

Address

Tile OHAIR
Namp& |MIOHELE MICETICH, 970 NORTH KANKAKEE COAL CITY 1L 60416

Addreiss

6. Brief statemeint of type of activity the corporation’is ponducting: . o
PRESERVES HISTORY, PROTEGTS NATURE, AND GREATES DESTINATIONS WHERE PEOPLE CAN LEARN AND HAVE
FUN JN THE 6M-CANAL NATIONAL HERIT REA. THE GANAL CORRIDOR ABSOCIATION WAS DEEIGNATED BY
CONGRESS IN'2008 A8 THE LOCAL COG! G-ENTITY FOR THE (3N CANAL NATIONAL HERITAGE ARE

NATION'S FIRST NATIONAL HERITAGE AREA, THE [BM CANAL BOATAND VISITOR CENTER IN.LASALLE 15 QWNED:
AND MANAGER BY COA . ek _ T T —
g, lsthis Carpoiation 4 Condarminivn Association as established under the Condbidiniui Proparty Aot? [Yes [7]No

Is this s Caopseative Housing Corporation as defined in Section 216 of the Internal Revenue Code of 19547 []Yes [Z]No
Is.thils. Corporation s Homeowner's Assoviation, which administers a commondnterest comimunity ss defined [7]Yes [Z]No
in-subssttion {¢) of Suction B-102 of the code of Civil Procedure’?

7. Addrass, including strest and nuiiber; of Corporation’s Principal Office:
754 18T-8T LA SALLE, WL 618044536

8, MUnderthe penally of perjury-and as an authorized S— S—
officar; | declare that this annual repoft; pursuantto Faa Summary
provisions of the Genaral Not for Profit Corfioration Act, j , |
has bean-examined by me: and is, o the best of my _ Filing Faer$10.00
knowledge and belief, true, correct and compliste. Ponaly: § 3:00

By ANAB KOVAL i ians - . B - .: Trwimie R som i i
TN Authorized Offisey. st ey i “Tokal Fee:$13:00
PRESIDENT. . Aug08,2024 o
Titte-& Date o |

This dooument way alqmrqn'if.qmlyfganma;tgd at www,.HEng oy
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Located in historic downtown LaSalle |
754 First St.  815.220.1848

visit us at www.iandmeanal.org

etree| ear A Iini s

4 u . . TR ,&‘“
I".no.s Heritage Copridor  § : ]‘;?éoumy
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LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE).

1, APPLICANT; Canal Conidor Assopiation

Authorized Officials Ana Koval
NAME

e Presldent

Signatwret _

Asqn authorized bi¥ Jlaomnis appllvaﬂon l certlty t‘hat the infor ] ution given
isitrug:ami corvect tothe hest of ney kniwledge and beltaf;

Address: 764 First &t

Citys LaBalle . Cownty: LaSale
Email president@iandrmcanal.org Phigiie: 815-220-1848 x 108 ‘

FEIN #s 388170768

2, IS THIS A NOT-FOR-PROFIT ORGANIZATION? |2 yes E:INO
XE YES, please attach/énclose a copy of theState of Tiiois not-for-profic ceriifoate

3. PROJECT TITLE; IMONHA - La Selle Maiketing

Anticipated Start and Completion Dates:

Tromz Marchtst . Tos ™™

4. REQUESTED TOURISM MARKETING SUPPORT: Please chouse {elveck) the funding
option(s) pertaining to your reguest:

DVQTPTIQN A RACK CARDS ~ Designed, Printed and, Distributed.
COSTIVALUE: %1700
Includes standard (LaSalle County event card template) rank ¢ard desrgn by C‘I‘M, px lmed by CTM
prmter, a% K cm stributed througl}lCTM‘dlan 1butnon,B: 01§ ho o

Rack Cards are prmted on the 1“ and 15% of each month.

- CTM Placemetis ingludes two montis ab the following' lovations:
Chigapy Attraction Network (ine Navy Pier) 20 Tocations
Northwest Tllinols Hotel Network 24 Jocations
180488 Hotel Network. 25 locations

Muist subinit suggesied “mock-up” ineluding thiree to five pleties aid text for the rack card, The
card will be designed and submitted back to applicant for approval prior to printing

:]cmeN B TWO-WEEK Emcmamc BILLBOARD —Diesiged and 'Posted
~COST/VALUE; $725

Includes standard d&sign and postmg of electronlc billbqard along the [~80fi 55 1nt¢ratate for two

week period. Billboard placements are made on a first-come firstserved basis, Please indivate:your
two-week billboard plicement preferences )

L o nd
Must: subnriit’ a minimum of twc homzontal pictures and thireg to six wor*ds of copy for the blllboard
All billhoards will point badk to the enjoylasallecounty.com website.




LASALLE COUNTY TOURISM REQUEST APPLICATION
(PLEASE TYPE)

[ OPTIONC SOCIAL MEDIA/FB CAMPAIGN —Designed, placement, & $250 ads,

COST/VALUE: $350

Includes. cost to design Facebook ad ciibes to promote event,, demogfaphic/geographic target
research.on ad placement, and $250 in Facebook ad chatpes. Ad placerhents/eampaighy would be
minimum:of twe-weeks but would last as the dollars allocated.

Please indicate which two 10: four ‘week period you would like the Pacebook ads placed:

Must submit fhue to five plotures and suggested copy (no mare than 10 words) fot the, Facebook
ads, The ads. will be designed and submitted back to' applicant for approval prior to publishing,
Veendor will provide.a report of ad reach/traction upon campalgn completion,

ANAASEHNENNE ANV E NS AN NRA NN FEENENANAENCE RN EAEUNSNNNN NS YR NNSHRSRANENDNNSNNNE N § A

O’I‘HER PROJECT (not a newand/or réturning event),
Must-complete remaining guestionnaire,

Aunouitit Requested from Tourism: $11,490.

Estimated Total Marketing Cost of Project; $45i490
(hased on bids: and itemized busdget)

S ITEMIZED MAKETING BUDGET ONLY:  Applicant must provide the bielow
inforrigtion feom thie lowest bids (it applicable).

HE Dastinations Vistor Guide Ad $2,500.

Tour Group Booking $22,000.

Welbsite Wpdates $3,000.

Google Ads $9,000.

LaSalle. County Passport Content Generation $5,000.

LaBalle: County: Passpart Printing $3990.

6. Listthe items that LaSalle:County will b fniding:
VENDOR __DESCRIPTION OF SERVICES ITEMIZED COST
HO Destlinations full pageaitinbothvisitar guides. 2600

| ShnpriSavar | croate:cantantdor LaSele Gounly Pasapofi, madla stories; webaits, pto Hovin:
STMMedia, _ | it 10Kk:18 gifgapasspen booka . 9980

Plense note: If an event is canceled please notify Toudsnvlasallocountslluon immediately.

If'tack. cards were requested and have been printed, dﬁs;ig;n‘; d an

d/o sﬂi;?peﬁf&efmqmgy;eﬂtéis
lesigning and shipping:

cangeled the requestor shall be responsible for the invoice for printing,




&. Description of Project

-Canal Boat Tours. Opened In June 2008, the: 1M Canal Boat offars G0:minyte-canal tours
including mule-pulled rides down the Hlineis & Michigan.Canal, Located in LaSalle:at the Lock 14
dock, the boat runs.dast towards Utica to the Little Vermilion Aqueduct-and returms. The: May:-.
Octobier experience includes a short mule tending presentation, s visitors arecutiovs about.
these work ahirnals. A period-clothed guide and crew rete]| the stories of ploneer Minals. The
76-foot replica eanal packet or passengat boat.holds 70+ passengers, hias the look snil feel of
1848, but is modern. Many of the group tours include ather Lasalle County locitionsincuding
the Reddick Mansion (Ottawa), Weber Gardens (Streator}, Winols Waténway Visttor Canter
{Wtica), Hegeler-Carus Malision (LaBalle) angd the Westclox Muséeun {Peru) aswellas forprofit,
venues creating.a-tay-long éxperlence. LaSalle County Passport. The pagsport will Include wany
non-profit attractions in LaSale Countymuch ike tha previeus pagsports, IBM Canal Bike
Rentals. Daiwh to dusk bicycls rentalswill be located along:the 18M Canal State Trall in LaSalle
County —Lasalle, Utica, Marseilles, arid Sanica toenhance the visitars sxperfence.and use of
the trail, ‘The.combiniation of booking services, ad placement, website uptiatis; Fack cards,
hillbward and soclal media are netessary asthe federalfunds which normally flow-ta the
IMCNHA have: bier pausad,




8. DESCRIPTION OF PROJECT: Dpscribe in detuil the work: to be performed and the -

8,

ARSI SASUN Y BAFURSEDIV AU & A AN L KLY
(PLEASE TYPE)

need for the project. This Information mustinclude a description. of the evont,

e . vent, atiraction
oraren being promoted; the number of brochures to be printed and/or the service
placements (coverage maps, distribution, ete;)

A A 41 058, a TAH. G CAHRIR A0S QR [ 1 bhecling rmia 0k daviey [ - Aoarid B0 8154, Ll MIGRh, e LN TLkS OV LY e 20 0 GO VR
3233’«?&'%’}‘1&&”’&‘}»"‘5 e ! -*ﬁmgnwvam” R 25t g o e By Mg At Ao M i, B un?‘w 1o poik i)
;‘-[ haut Rt iy 1 &ufgwm-, ¥ i ook g foat el 1044 bt 0 Ay 64 tre g10ud loursuretude cier ¥ Coyriry loeasong wckihng thy 5 lm(%u{@l-_-?%uﬂm(lvbavLml ity y!qg‘cwsm
Rl A o] ’:'ﬂ't‘l"m el T T S eou oty ‘"’“’*‘i&.&’.’”«a.’nﬁ"‘fﬁmw.!m"w‘-’ “w.-",';':u“%{.”'"-‘%if“"
CIREA At | b L bt bndi ) ks " h VUGS ’ b L 4 o g i
wwm»nm:wﬂé‘#d&ammv .*‘MM"-Mww“bmnwmﬂ-mm'mmmuwmew.uw?m.,r'nmmm'r'acwmﬁm»m, AR R p e T

*
2

- DISTRIBUTION: Describe how and where printed material will be distributed or the

geogruphi loeation of the aydience for other prafects (e.g. radiv, television, newspaper,
billboards). Include ad dates, '

The. LaBalle County Passports (10K printec) will be-distributed in 1 focations that
are partiol

pating as well ag through tha narerous incounty-visitor cen The HE

| Destinations Visitor Guldes (100k tota) printec) will be distrlibutad per their spaos,

7

IMPACT OF PROJECT: Deserilie the econoraie impact of thig profect and hovw the
project will encourage visifors to visit LaSalle County and generate overnight stays,

We willl esasutethe Inipeict by the lricraase i the niimbers of visltors to thi 1M Canal Yisitor Genter, the
16 Ganal Boat, and the-lnorease In:the group lours, The:Visitor Geniter has peaple eounters on both

doors: In addion, we.caituire zip dodes when patple biook hoat rides, Because there is no lodging in the
ity of | aBelle, our visltors stay ovarnight in the adjacent communities of Per Utiee, Ogleshy, Bnd

uriincuthbréted Lagalie:Coubty,

ANTICIPATED RESULTS: Deéscribe thevesults of the projea;t‘iﬂiﬁt will be accomplished
and the evaluation nrethod used in their determination. Emphasis should bi plaéad on
quantifiable measures as the method used will be considered during the Applivation

veyiew process and the applicant must have verified vesults wvailable o reguest,
Wer atiticipate that-we can Increase thie visitation to the atiractions In the §aSalle

County Passport by 10%, on theCanal Boat by 15%, and the bike rentals by 20%

|whieh will increiase the viakillity of all of the above organizations.

SOURCE. OF LOCAL FUNDS: List the source and amount of funding for each of the

applying o rggnn‘f‘za’.ﬁons of this project.

Revenue generated fron the: group fours, the canal boat altraction, and the Lock 16
Cafe and Gift Shop. The Canal Boat and the 1&M Canal Visitor Canter currently
recelve no lacal governmment funds towards marketing. The:City of LaSalle is

{ supportive of the project, but doss not receive: hotel/motel tax.

FOROFFICE USEONLY

MEETING DATE! , APFROVED DATE:

AMQUNTREQUESTED: | AMOUNT APPROVED:

COMMENTS:

| DISBURSEMENT BATE:
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Herlt -e Corml@r %ﬁu ﬁa i‘éa:%‘%:m

riratehing fmm thetsouthwestgcouar of Chlcago Ao tha haartland of
Wineiy, the Herftage Corridor Dastinations brings together some
fithe moit diverse and excliting tourlsm destinations this state-has
'to offer; the plcturesgui canyons of Starved Rock Gountry, the riastalgic
open road of Route 66, and bcutique shops and pateries along the
historic 18M Canal.

Heritage Corridor Destinations s praviding the opporiunity to haveyour
business directly marketed tourlsm publications. When you Gecome an ad
partnerwith Herltage € rldor Dastinations; your fusinegs or- organization.
can expand s and’bulld its-eustormer base:amung both tourists and locals,
Fadh Teaval Guide prints 60,000 coples and is distributed it key high-traffic locations,

2025 TRAVEL GUIDES

L Eighth page
| 3 875" %2 43"

Rodm 66

o Advertising deadline
it 5; 2025

ﬁiPublicathn.date _ _ 87
ay 2()25 Ful ’Pag&: e ,
#Quantity 50,000 BT 1 Q1 o

PRE PAYMENT BONUS

If payment Ig rét:ieved priorte April:’:mh 2028, your.: BT IRR ISR & S mfx I Wmi/s
bustaess will be able to reguest.a-dedicated video, This ok =1 | W, e e
videowill be provided to you and posted on the Haritage FORLPAGE. | gyl B0 | EY8
Corridor Dastinations Pacsbigok, lngtagram, TikTok, and BLEED g , b
YouTube-Shorts:channzls, ' 1B BTN | G PR

‘ CONTACT DEBYJO ERICKSEN FOR MORE DETAILS

U B15-216-9963 Dnh o AhC(i@sunahons com







State of lliinols. Yooy __ 2024 File#: ____ BE4danse

23::“523&&%&“”’“ FILED Aug 05, 2024
General Not for Profit Carporation. Act Alexi-Glannoullas, Ségratary of State

1. Corporation Namey GANAL CORRIL
2, Registered Agent @mMVAL _
Reglatared Office: 764 18T STREET
Glty, 1L, Z1P, County; LASALLE; 1L 1301 LASALECOUNTY
3a, Date of!nnorporatlmnmualmc:aﬁon' : 07“"”1931 . 3b. State of Insorporaion: . M
4,  Namies-and Addresses of ‘

OR ASSQCIATION. -

| Address

PRESERVES HISTORY, PR Ecrs NATUﬁa. AND cﬁemes mzmlmmms WHERE PEOPLE CAN LEARN AND HAVE
DI ACANAL NATIONAL HERITAGE ARER, THE GANAL CORRIDOR ASSOGIATION WAS DESIGNATED BY

K

CONGRESS I édﬂﬁ AB THE LOGAL CODRDINATING ENTITY FOR THE 1M CANAL NATIONAL, 'HEH ITAGE AREA, ‘THE
NQ‘SI%NE Féﬂs'r NNI‘(G?\NAL HERITAGE AREA, THE I&M CAMAL BOAT AND VISITOR CENTER N LASALLE 18. QWNEZD
ANAGHE oA

i A ration a Gondominlum Assoclation as established ufider the Gondonilnliim Properiy-Ac? [ Yes [Z]No
Isithls accnopamti‘ ‘Hougitgy Corporation as dafined in/Section 206 61 the Inferial Ravenue Code of 10549 [ Yes [7]No
I8 this:Gorpoiation:a Homeowner's Association, which ddministers 4 commondinterast sommunity as defined [T Yes [7]No
in subisection (o) of Saction 94102 of the code of Civil Procadure?

7. Addrass, Inaluding stiget and nribar, of Corporation’s Pringipal Office:
764 18T 8T LASALLE, 1L 613012686

8.  Underihe penalty of parjury-and as an authurizéd g i
offlcer, | dectare that this annual report, pursuaritto Fee Summary
provisions ufthe Ganerdl Not for Profit: Gorporation Act,
has beawexamined by me and is; 1o the best of my
knawnadge and balief, true, correct and complete,

. _ Coee Tﬂﬁﬂl '..uan$1a 00 ]
Aug0B, 2094

This doeument wis eiectronizally:generated a\?wwm;nsnsggw



1. APPLICANT:. Heritage Corridor Destinations

Authorized Official: Robert Navarro - President/CEO
NL TITLE

Signatare: ALAA el
o As M authorlzed officinl of this.applieation, X certmy that the information piven
is true and coreect to the bost of my knowledge and belief,

Address; 248 W. Canal Straet

City: Wiea .. . _County: 1L Zip Code; 61378 .
Email:  navarro@hcdestinations.com _ Phone: 815-216-0960

FEIN #: BGa&’SM?QS’Q

2, 1S THIS A NOT-FOR-PROFIT'ORGANIZATION? ﬁ vis | NO
IF YES, please attach/enclose a copy of the State of inois mot-for-profit certificate

3, PROJECT TITLE: Starved Rogk Summer

Amnticipated Start and Complétion Dates:

From:_b/1/25 ~ To: 9425 . .

4. REQUESTED TOURISM MARKETING SUPPORT: Please choose (check) the funding
optmn(s) pextaining to your request:

MloPTION & RACK CARDS - Designed, Printed and Distributed

COST/VALUE‘ $1700
Includes standard (LaSalle County event card template) rack card d@sxgn by Cl EM, prm“ced by CT™M
printer, and 5K cards distmhuted through OTM dxstributmn 04 o9 ose SK - 10K or 15K
bex ad to the event to the address listed above (Please cir
Rack Cards are prin,te:d onthe 1% and 15" of cach month
CTM Placement includes two months at the following locations:
Chieago Attraction Network. (inc Navy Pier) 20 locations
Northwest Hlinois Hotel Network 24 lacations
180/88 Hotel Network 25 locations
Must subrmit a suggested “mock-up” including three to. five pictures and text for the rack card, The
card will be designed and submitted back to applicant for approval ptior to printing,

IGPTION B TWO-WEEK ELECTRONIC BILLBOARD —Designed and Posted

COST/VALUE: $725

Includes standard design and posting of electronic billboard along the 1-80/1-55 interstate for two-

week petiod, Billboard placements are made.on a first-come first-served basis, Please indicate your

two-week billboard placement preference: )
1st 211

Muist subtnit 8 minimum of two horizontal pietures and three to six words of copy for the billhoard.




B oprioNC  SOCIAL MEDIA/FB CAMPAIGN — Designed, placement, & $250 ads,

COST/VALUE: $350

Includes cost to design Facebook ad cubes to promote event, demographic/geographic target
research on ad placement, and $250 in Facebook ad charges. Ad placements/eampaigns would be
minimum, of two-weeks but would last as the dollars allocated,

Please indicate whish two to fout week perlod you would lke the Facebook ads placed:

Must submit theee to five pictures and suggested copy (no more than 10 words) for the Facebook
ads, The ads will be designed and submitted back to applicant for approval prier to publishing.
Vendoti will provids a repott of ad reach/traction-upon campaign completion. ‘

AR ATARAN VAL AAEAA RN EAETNAR A AR AAATTEL AR AN AL TATANININ AN NN ANAABA LS SHARAN AN SN

OTHER PROIECT (not a new and/or returning event).
Must complete yemaining questionnnive,

Amount Requested from Tourisms $25,000

Estimated Total Marketing Cost of Project: 874380
(based on bids and jtemized budget)

5, ITEMIZED MAKETING BUDGET ONLY: Applicant midst provide the below
information froui the lowest bids (if applicable).

| Add - Neighborhood Tourist - FP, Summer - $1,000

|Ad - Playbilt -FP, May & June - $14,000

Ad - Starved Rock Country Magazine ~ FP, Spring & Summer $1,600

|Ad - Travel, Taste + Tour - FP, Summer $4,750

| Ad - EffecTV - 115 Video Spots-~ $8,000

I Digital- Playbill - May ~ $2,000 ,

| Digital =-Sojern - May - June ~ $10,000

| Digltal - Trip Advisor - Aprif - $10,000

6. List the items that LaSﬁlleﬁaun&y will e fomding:

| Travel, Taster+Tour | Magazine/Ad, Lead Generation | §4,760
. {ShawMedia .|:Loed@enerafion, Full Page MagezineAds, Digital Camapgln I $4,600

Teagslt . |:Digtaland Printads S | s18000

o |DgliAde e | 810,000

‘TipAddlsor . |DigalAds ' , “$10,000 '

Please notes If an event is canceled please notify Tourisméilasallecountyil:zoy immediately.
Tf rack cards were requested and have been prifited, designed and/or shipped before an event ig
canceled the requestor shall be responsible for the invoice for printing, designing and shipping.




. DISTRIBUTION: Deseribe how

. DESCRIETION OF PROJECT: Describe in detail the work to be performed and the need
for the project, This Information must indinde a desexiption of the event, atéraction or area
being promoted; the number, of brochures to be printed and/or the service placements
(coverage maps, distribution, stc.) ,

Launch integrated seasonsl marketing campaign, “Starved Rock Summer”, focusing on an “Appetite
for Adventure” - Get veady to satisfy your hunger for new expetiences in LaSalle County.
Discover the best dining and activities LaSalle County has to offer, Framm chatming, locally-
owned restaurants serving up mouthwatering meals tounique outdoor adventures that'll get
your heart racing, LaSalle County is your next must-visit destination,

‘Felevision ~; 15 spots airing Startmg in May, leading up to Summer in-LaSalle County.

Print Ads - Neighborhood Tourist (Full Page in Sumruer Issue). Playbill (May & Juie full page),
Travel, Taste + Tour-(Full Page in Summer Issue)

Rack: (Sard - Design.and print 20K rack cards to distribute to Illinois Tollways, Chicago Unlon
Station, CTM (3. months) and various loeal businesses,

Digital Ads —~Digifal marketing through Sojern and Trip Adviser geo-targeting visitors §0+miles
outside.of LaSalle Courity, digital blast sent out-to Playbill digital subscribers

d_where printed matevial will be distribuied or the
geographic location of the audienge for other projects (eq. radio, television, newspaper,
billhoards). Include ad dates.

Mearketing for the promotion will beginin April and continue throughout the swnmer months with
print and digital television ads in the Chicago and Chicago stiburb market. Spolal media posts and
e-nail Blasts will also run thmughout the season targeting residents outside of LaSalle County,

IMPA(”JT OF PROJECT: Describe the economie impact of this project and how the project
will'encourage visitors to visit LuSalle County and generate overniglit stays.

The campaign. will direct visitors to the website for ovexmght lodging information. The ads will

highlight and promote LaSalle County’s Bvents, attractions, dining optiony, vitique refail

opportunities and lodging opticns,

. ANTICIPATED RESULTS: Describe the results of the project that will be accomplished and
the evaluation method used in their determination, Emphasis should be. placéd on
quantifiable measures as. the mothod wsed will be considered duxing the application review
process and the applicant must have verified results available on vequust,

Advertising results will be. measured by LaBalle County Travel Guide inquities. Leads will be
gonerated by the Shaw Media give away and Trayel, Taste + Towr Magazine, contact information
will be given ta LaSalle County and County marketing pieces will b ‘sent to ench lead,

9. SOURCE OF LOCAL FUNDS: List the source and amount of funding for ¢ach of the

applying organizations of this project
LiaSalle Courity hotel/mote] tax.receipts at just under 34% of project costs and Heritage Corridor
Destinations at about:66% of'project costs




5.

6:

8.

DESCRIPTION OF PROJECT: Describe in detail the work to be perforiied and the
need for the project, This Information must include o deseription of the event, attraction
or avea being promoteds; the number of brochures fo be printed and/or the sexvice
placements (coverage maps, distribution, ete.) '

See attached

DTS TRIBUTION: Desoribe how and where printed matovial will be distributed o the
geographic loeation of the audience for other projects (p.g radio, television, newspaper,

[See attached

billboards). Inglude ad gl.at@g;__,

B CT OF PROTHCT: Doseribe fhve sconomic impact of this project and how fio

projeet will encourage vi‘_sitgrs- to visit LaSalte County and generate overnight stays, =

I'See attsched

ANTICIPATED RESULTS: Deseribe the results of the brojeci“ﬂiﬁﬁvfﬁl beaccomplished |
and the evaluation method used in their determination, Emphasis should be placed on
quantifiable measures as the ‘method used will be considered during the application

review process and the applicant must have verified results available on reguest.

| See attached

S(}URCE OF LOGAL FUNDS: List the source and amount of funding for each of tho
applying organizations of this project.

| 8ee attachid

MEETING DATE: | " APPROVED DATE: _
| AMOUDNT REQUESTED: N AMOUNT APPROVED: |

. COMMENTS: . _...

" FOR OFFICE USE ONLY

| DISBURSEMENT DATE: _
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Website Performance

February 1 - February 28

Popular pages

Total Traffic

Directed From

Avg Email Subscriber

Resorts & Lodges
Parks & Nature
Dining

Shopping
Events

5,196 New Users
5,972 Total Users
6,831 Pageviews

Google Search
Facebook

(Groups shared
Facebook content)
Instagram

Partner pages
-Commercial

redirect
-Kishauwau Cabins
-Enjoy lllinois
Redirects

e Located at least 50
miles from LaSalle
Co.

e Midtolate40’s

e  Nearly 40% Out of
State

e Largelyin
Chicagoland Area







